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Court Grants an 
Injunction Under 
N.Y. “Price Law’ 


Buffalo Case Involves 
Sale of Radios At | 
Less Than List 


BUFFALO — “Cracking down” on 
a price-cutting dealer under terms 
of the Feld-Crawford fair trade act, | 
Joseph Strauss Co., Inc., Zenith 
radio distributor in the western New 
York area, has obtained a perma- 
nent injunction restraining Benjamin 
Melzer, one of the largest dealers in 
the Riverside district, from selling 
Zenith radios below established list 
prices. 

Strauss also has_ revoked the 
jealer franchise on Zenith products 
held by Melzer, and has repurchased 
at cost all of the-Zenith receivers 
which the retailer had in stock. 

This is the first case in Buffalo 
in which a distributor has acted 
summarily to stop cut-price selling 
ff radios, a movement initiated by 
the Buffalo Electrical Appliance 
Retailers Association with the sup- 
prt and cooperation of jobbers, 
wholesale distributors, and manufac- 
turers in the western New York area. 

In issuing the restraining order, 
Supreme Court Justice John V. 
Maloney said that the Strauss com- 


(Concluded on Page 2, Column 3) 


Harry G. Seaber’s 


Death Reported 


Servel Founder Succumbs 


To Rare Disease Feb. 27 
At Kirkwood, Mo. 
DETROIT—Harry Garfield Seaber, 


founder and first president of Servel, 
and an outstanding figure 


in the | 


levelopment of refrigeration as a big | 


industry, died at Kirkwood, Mo., 
Feb. 27. His illness of several weeks 


was diagnosed as Hodgkin’s Disease | 
mly a short time before his death. | 


Burial was at Alton, Ill. 
He left a wife, Dorothy W., and 
three children: Alfred M., Claire, 
and Harry G., Jr. 
For the past five years he was 
president of the Lucky Club Cola 
0., but during the previous 25 years 
itiated a number of large-scale 
tions in the electrical appliance 
field. His activities had a pronounced 
‘fect upon the electric washing 
maciine and the electric refrigera- 
business. 
In 1911 Seaber became one of the 
lers of the Brokaw-Eden Co. at 
Ill. Associated with him in 
nanufacture of electric washing 
laci\ines were Paul V. D. Brokaw 
deceased) and Harold W. Eden. 
‘r was vice president of the 
any up to 1921. 


cluded on Page 5, 


he j 
per 


Column 1) 


Room Cooler Prices 
Start At $179.50 


OOMFIELD, N. J. Suggested 
imer prices for the new window 
‘oom coolers just introduced by 


yeneral Electric Co. were an- 
‘ed by the G-E commercial 
reration and air conditioning 


‘tment last week. 

14-hp. window type cooler 
list at $179.50. The ‘42-hp. 
ole’ room cooler is priced at 
‘50, and the %-hp. “console” 
room cooler model lists at 
50. 
_ ft ese prices are f.o.b. the factory 
‘r tandard installation, and do not 
le freight, delivery, permits, and 
like charges. 


Carrier Men Share 
Firm’s Fortunes In 
Five Year Plan’ 


WILMINGTON, Del. — Approval 
of _ three-fold “Five-Year-Plan’’— 
under which employes and officers 


will share generously in the ‘fortunes | 


through 

issues- 
annual 
Carrier 


of the company,’ both 
salary bonuses and stock 
was voted today at the 
stockholders’ meeting of 
Corp. 

The ‘“Five-Year-Plan” to set aside 
50,000 shares of authorized but 


unissued common stock for distribu- | 
tion, as company earnings warrant, | 


among both employes and officers 
came as a surprise move, but the 
“Salary Plan” although not officially 
approved until today, had _ been 
announced by J. I. Lyle, president, 
last Dec. 1. 

The 50,000 shares of common stock 
are divided equally under’ two 
separate plans; one known as the 
“Carrier Employes Shares Plan” 
and the other as the “Carrier 
Management Shares Plan.” 


(Concluded on Page 2, Column 1) 


Gale Adds 18,000 Sq. 
Ft. To Factory Space 


GALESBURG, IIll.—Eighteen thou- 
sand square feet of floor space has 
been added to the new Gale Products 
Co. plant which was completed about 
a year and a half ago. The recent 
addition will be devotea to construc- 
tion of Gale refrigerators and port- 
able air conditioning units. 

In commenting on _ the plant 
expansion L. H. D. Baker, sales 
manager, reported that Gale house- 
hold refrigerator sales are far ahead 
of last year. Mr. Baker attributed 
the advance to the reception given 
the Gale “Kit Plan” by dealers. 


Westinghouse, 


Dealers See Westinghouse ‘Brides’ 


in a contest starting April 


Service Society 
Formed By One 
Group In Dallas 


Pledge To Indulge ‘Only 
In Educational and 
Social Activities’ 


DALLAS, Tex.—The threatened 


“storm” over an attempt to organize | 
a local Refrigeration Service Engi- | 


neers Society here has apparently 
blown over, at least for the time 
being, and the group of service men 
here who wanted to form the society 
have taken the initial steps to create 
such an organization. 

Leaders of the group favoring such 
an organization are said to have 
visited the principal factors in the 
group which was opposed to an 
organization, who after some discus- 
sion are declared to have said in 
effect: 

“You boys go ahead and let us 
see if what you say you are trying 
to do is true. If you are going to 
keep your hands clean of anything 
resembling union affiliation, we have 
no quarrel with you, and will come 
along.” 

As described in the news story 
about the situation published in the 
March 27 issue of AIR CONDITIONING 
& REFRIGERATION NEWS, opposition 


(Concluded on Page 14, Column 3) 


ROMANCE 


Chronicled on this and page 5 
are some fragments of the roman- 
tic early history of electric refrig- 
eration, brought to mind by the 
passing of Harry Seaber, one of 
the organizers of Servel. 


10 


18, will give away 


refrigerators and 10 ranges each week for the best letters “advising a 
bride” on why she should buy one of these Westinghouse appliances. 
Details of the contests are being made known to Westinghouse dealers 


at a series of 60 conventions. 


being given at each meeting to dramatize the 
in this 


contests, and the “bride” 


A stage presentation “Ring-Time” is 


introduction of the 


picture is one of the professional 


actresses in the four road companies putting on the show. 


Take Crosley Posts 


WILLIAM M. SHIPLEY 


Stevens To Manage 
Crosley Division 


CINCINNATI--George T. Stevens 
has been named as manager of the 
refrigeration division of The Crosley 
Corp. 

Mr. Stevens comes to Crosley 
directly from the Allied Stores, with 
headquarters in New York and retail 
outlets throughout the United States. 
With Allied Stores he was merchan- 
dise manager of appliances and 
hard lines. In this connection he had 
charge of the design, production, 
and marketing of private brand lines 
as well as of the merchandising of 
national brands. 

Prior to his connection with Allied 
Stores, Mr. Stevens was _ regional 
merchandiser of appliances and hard 
lines for Montgomery Ward in the 
eastern region. 

Mr.. Stevens’ experience in the 
household appliance business dates 
back to the time when he and his 
brother operated a retail and whole- 
Sale business in Wilkes-Barre, Pa. 
He later was advertising manager for 
a Pennsylvania newspaper, and was 
connected with & brokerage house in 
New York before joining the Mont- 
gomery Ward store in Jamaica, L. I. 
From this he was promoted to buyer 
for the eastern office of that com- 
pany. 


Major Account Sales 
Under Shipley’s Direction 


CINCINNATI--William M. Ship- 
ley has been named manager of 
major account sales for Crosley Corp., 


Thomas W. Berger, general sales 
manager, announced last week. 

Mr. Shipley joined the Crosley 
organization as district manager in 


the eastern territory in 1937 and in 
1938 was made eastern sales man- 
ager. 

Starting his career in the electrical 
appliance business as a retail sales- 
man of refrigerators for the Phila- 
delphia Electric Co. in 1925, Mr. 
Shipley has had a wide range of 
experience in the industry. 


COLDSPOT 


For the “inside story,” see 


page 6 


290,000 Units 
Sold To Dealers 


During February 


75% of Refrigerators 
Moved Were In 
6-Cu. Ft. Class 


DETROIT — February sales of 
household electric refrigerators 
smashed all records for the month 
(although not by so great a margin 
as did sales in January) with a 
total of 290,000 units being sold by 
U. S. manufacturers to distributors 
and dealers the world over, accord- 
ing to estimates made by AIR CONDI- 
TIONING & REFRIGERATION NEWS. 

World sales by all manufacturers 
last February totaled 208,000 units. 
Previous high for the month was in 
February, 1937, when 258,000 house- 
hold refrigerators were sold to dis- 
tributors and dealers. 

Sales to all points by manufac- 
turers who are members of the 
Refrigeration Division of Nema 
totaled 275,366 units for the month. 

A breakdown by size classes of 
the sales reported by the Nema 
members shows some rather definite 
trends. Noticeable this February is 
the great predominance of cabinets 
in the 6-foot capacities, this classi- 
fication representing 75% of the 
total this February as compared to 
55% of the total for the same month 
last year. 

The official Nema tabulations also 
strike home the fact of the trend 


away from smaller boxes. In Febru- 
ary of 1939 33% of the sales to 
distributors and dealers were in 


cabinets of smaller than 6-cu. ft. 
capacity; this February only 12% of 
the sales are in this category. On 
the other hand, the percentage of 
sales of the boxes in the 8-cu. ft. 
size showed a slight increase this 
year. 


Durstine Agency Gets 
Crosley Corp. Account 


CINCINNATI — Appointment of 
Roy S. Durstine, Inc., 580 Fifth Ave., 
New York City, as Crosley Corp.'s 
advertising agency for all prod- 
ucts has been announced by R. C. 
Cosgrove, Crosley vice president and 
general manager. 

Walter J. Daily, onetime sales 
promotion and advertising manager 
for General Electric Co. in Cleveland, 
is a vice president of the firm. 

H. G. Little, who recently resigned 
as vice president of Lord & Thomas, 
will head the agency’s work on the 
Page 2, Column 3) 


(Concluded on 


Feb. Refrigerator Tax 
Over $1,000,000 Mark 


WASHINGTON, D. C.— More than 
a million dollars in excise taxes on 
household mechanical refrigerators 
was collected by the Bureau of 
Internal Revenue during February, 
indicating a great increase in pro- 
duction during the month over the 
same period of 1939. 

Collections reported for 
amounted to $1,000,820.14, 
pared with $416,887.88 in 
month a year ago. 


‘Hal’ Clay To Work For 
Dole Co. on Coast 


CHICAGO—H. E. “Hal” Clay 
sales manager of Dole Refrigerating 
Co., has moved his headquarters to 
Los Angeles, where he will concen- 
trate his efforts on the marketing of 
DoleCo vacuum cold plates in the 
territory west of the Rocky moun- 
tains 
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Carrier Announces Details of Plan Whereby 


Employes Will Share Company’s Fortunes 


(Concluded from Page 1, Column 2) 

Distribution of the stock will be 
based on actual performance (ability, 
initiative, and productiveness); op- 
portunity in the present job to 
perform and personal qualifications 
and cooperation of exceptional value 
to the company. 

Under this Carrier stock plan, the 
company will determine its net 
earnings for each year after certain 
deductions for profits on sales or 
exchanges of capital assets and 
investments and for reserves for 
taxes. The only other deduction 
before the final earning figure under 
which employes will share is $1 
(one dollar) for each share of 
capital stock outstanding. 


HOW PLAN OPERATES 


When net earnings in excess of 
these deductions are from $1 to 
$100,000, for instance, one share of 
common stock is to be issued for 
every $200 of these excess net 
earnings. AS excess earnings in- 
crease, the figure determining the 
amount of stock to be issued also 
increases until it reaches $1,000,001 
or more, when stock will be issued 
for every $400 of excess earnings. 

The Employes Shares Plan and the 
Management Shares Plan will be in 
effect for five years beginning with 
1940 or until 25,000 shares under 
each plan shall be issued—-making 
a total of 50,000 shares. 

Assuming that, at the end of a 
particular year, there are 500,000 
shares outstanding requiring a re- 
serve of $1 a share or $500,000 
reserve to be set aside, excess 
profits would be distributed accord- 
ingly. 

BENEFITS EXPECTED 


For instance, if the total company 
net income for the year is $600,000, 
there would be available for dis- 
tribution 500 shares. If the net 
income is $1,200,000 there would be 
2,188 shares, while if the figure 
should be $2,000,000, then 3,750 
shares would be distributed. 

“Of course, some of the employes 
will receive no stock participation,” 
Mr. Lyle said. ‘Some who do not 


receive shares in one year may 
receive shares in other years. 
Nevertheless, those who receive no 


stock should still benefit from the 
plan because the additional efforts 


of others aroused by this. stock 
incentive should cause’ increased 
company earnings, which would 


mean more cash to be paid each 
month to all employes as adjusted 
compensation under the ‘Carrier 
Salary Plan,’ announced last Decem- 
ber.” 

Purpose of the plan, Mr. Lyle told 
the stockholders, is to provide addi- 
tional compensation in the form of 


fully-paid Carrier stock for those of | 


the department heads and _ key 
personnel who most favorably in- 
fluence the earnings of the company. 
Such stock is to be issued outright 
to the employe, with “no strings 
attached,” he added. 


PROBLEM NOT SIMPLE 


“The problem of designing an 
incentive plan which would 
many variations of our business and 


fit the | 


be equitable to all concerned was 
recognized as not being a simple 
undertaking,” Mr. Lyle said, in 
proposing the plan to the stock- 
holders. 

“Studies have been made of many 
incentive plans of various types with 
the idea of gaining benefit from the 
favorable and unfavorable experi- 
ence of others. The plan which was 
finally adopted contains ideas gleaned 
from the experience of others but 
is ‘tailor-made’ to fit the business 
of Carrier Corp.,”’ he explained 

This was found necessary because 
of the various types of employes in 


the company, ranging from clerks to | 


highly specialized and experienced 
engineers. 


NO MINIMUM SET 


Designed to give the low-salaried 
employes a “better break,’ the 
“Salary Plan” sets up no minimum 
earning figure under which the plan 
is not operative, nor any minimum 
salary level below which the plan is 
not fully operative. Net income or 
loss upon which increases or deduc- 
tions are based is determined on a 
12-months’ profit and loss record, 
leading a more accurate spread of 
profit or loss. 

During the meeting, it was an- 
nounced that net income of the 
Carrier Corp. for 1939 was $18,788.12, 
rather than the preliminary figure 
of $69,099.61, which had been an- 
nounced subject to audit. The 
revised figure was due principally to 
a change suggested by the indepen- 
dent auditors involving crediting 
$45,000 to surplus, rather’ than 
to expense. 


Perfex Corp. Reports Profit 
Of $98,941 For 1939 


MILWAUKEE — Perfex  Corp., 
maker of heavy-duty automotive 
radiators and automatic temperature 
controls, reported net profit of $98,941 
for 1939, as against a net loss of 
$18,746 in 1938. Net sales last year 
totaled $1,462,507, against $1,013,980 
in the previous year, a 44.2% in- 
crease. The company is currently 
erecting an addition to its plant here 
to provide an extra 13,000 sq. ft. of 
floor space. 


Purvis & Golberg Appointed 
Eureka Regional Managers 


DETROIT—Appointment of J. W. 
Purvis as western regional sales 
manager and of O. H. Golberg as 
eastern regional sales manager of 
Eureka Vacuum Cleaner Co. has 
been announced by H. W. Burritt, 
president. 


New Leonard Dealer 


ST. LOUIS—Carson Furniture Co. 
has been appointed a Leonard refrig- 


erator dealer here by Graybar 
Electric Co., distributor. The store 
is one of the largest furniture 
retailers in the Mississippi Valley 


area, 


HAVE YOU SEEN 


ance. 


strength 


Wrought Copper 


Ample strength in 


from entering the pipe lines. 


the fitting in stocking, handling, 


STREAMLINE WROUGHT COPPER FITTINGS 


STREAMLINE Wrought Copper Fittings are 
manufactured to very close capillary toler- 
The solder cups are of ample length 
and soldering area; they are well within the 
limits for soldered areas as deter- 
mined by the National Bureau of Standards. 


The pipe sockets or solder cups of STREAMLINE 
Tees are machined—thus very 
close capillary tolerance is continuously maintained. 
increased wall 
provided where strength is most needed. 


The shoulders or pipe stops are positive and at 
right angles to the fitting—a big help in preventing liquefied solder 


STREAMLINE Wrought Copper Tees and Elbows are provided with 
heavy paper board caps which prevent foreign matter from entering 
etc. They also afford protection 
against the solder cup from becoming distorted and out of round. 


Send for a copy of our Illustrated Price List. 


MUELLER BRASS CO. 


Port Huron, Michigan 


THE NEW LINE? 


thickness is 


Melchior, Armstrong, 
Dessau Moves Office 
To Ridgefield, N. J. 


NEW YORK CITY Melchior, 
Armstrong, Dessau Co., wholesalers 
of refrigeration parts and supplies 
throughout the east and to the export 
trade, has moved its main offices to 
its new building on Grand Ave. in 
Ridgefield, N. J. 

The company’s main stock of 
refrigeration and air conditioning 
parts and supplies will be carried 
in the Ridgefield headquarters, the 


announcement stated. Melchior, Arm- | 
strong, Dessau Co. will continue to | 
maintain 16 stores—including three | 
in the metropolitan New York area— | 


as distributing points. 

Location of the new plant is just 
off of U. S. Route 1, and is within 
easy access of tunnel, bridge, and 
ferry connections with Manhattan. 

The new offices will have year- 
around air conditioning. The two- 
story building which the firm is 
moving into has approximately 8,000 


sq. ft. of office space on the top floor, | 


and below that approximately 22,000 
sq. ft. of warehouse area. 


Court Puts Burden of 
‘Policing’ Price Law 
Onto Distributor 


(Concluded ‘from Page 1, Column 1) 
pany must continue to make a rea- 
sonable effort to maintain the estab- 
lished list prices of Zenith products 


in the Buffalo area, or he will con- | 


sider an application by the retailer 
to modify the terms of the injunction. 

Specific case on which the appli- 
cation for injunction was made 


involved the sale by the dealer of | 


a $69.95 radio for $55 plus an old 
radio. The court was told that this 
represented a discount of $14.95 from 
the established list price of the 
machine, and was in violation of the 
Feld-Crawford act. 

Advertisements of the Melzer firm 
in Buffalo newspapers, offering a 
$79.95 set for $65 plus the customer's 
old radio; a $99.95 set for $85 and 
the old radio; and the $119.95 set 
for $99.50 and the old radio, also 
were shown. 

The distributor claimed that other 


| Zenith dealers in Buffalo, who were 
| adhering to established list prices, 


| done to 


had threatened to discontinue han- | 


dling the line unless something were 
stop 


| competition. 


Advertisements of all Zenith deal- 
ers in its territory is being watched 
by Strauss, the court was told, and 
similar action will be taken against 
any further violations of established 
retail prices. 


H. G. Little To Handle 
Crosley Account For 
Durstine Agency 


(Concluded from Page 1, Column 5) 
account and will maintain offices in 
Cincinnati. 

Other executives who have recently 
joined the ODurstine’ organization 
include George Cook, formerly with 
Stromberg Time Corp.; Walter J. 
Daily, one-time sales promotion and 
advertising manager for General 
Electric in Cleveland; and Matthew 
Hufnagel, until recently with Batten, 
Barton, Durstine & Osborn. 


Illinois Dealers Celebrate 
Completion of Rural Lines 


With Appliance ‘Jubilee’ 


EDWARDSVILLE, _Ill.—Celebrat- 
ing the completion of 100 miles of 
electric power lines in the rural dis- 
tricts surrounding this town of 1,700 
people, appliance dealers joined in a 
“jubilee exhibit" of 1940 major 
appliances, held in open-house style. 

New refrigerator lines shown in 
the exhibit included Philco, Kelvin- 
ator, Frigidaire, Hotpoint, General 
Electric, and Westinghouse. Special 
exhibit of the entire G-E line was 
made by Leonard Fink and George 
Bechtold, Edwardsville dealers, 
through arrangements with James 
Co., St. Louis G-E distributor. 


this alleged unfair | 


Nema Members Sell Over 200,000 6-Ft. Boxes 
Clark, Leonard Div. Nash-Kelvinat 


Corp 
Stewart-Warne: 


The following 16 companies reported 
Refrigeration Division of 
Manufacturers 
| Association (Nema) on household electric 
refrigerators for February, 1940: 

Apex Electrical Mfg. Co., Crosley Corp., 
Electric Appliance Co., 
Inc., Frigidaire Div. General Motors Corp., 
Gale Products Div. Outboard Marine & 
Electric Co., 
| Electric Refrigerator Co., Kelvinator Div. 
Nash-Kelvinator Corp., Landers, Frary & 


sales to the 


the National Electrical 


Edison General 


Mfg. Co., General 


Norge Div. Borg-Warner 
Refrigerator Co., 


Sunbeam Electric Mfg. Co., 


Cooler Corp., and Westinghouse 


& Mfg. Co. a" 


Gibson Potter Refrigeration 


Roebuck & Co. 


Lacquer ( Ext.) Cabinets Complete 


F 


- SALES FOR FEBRUARY, 


Other 


Domestic Canadian Foreign 
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North Carolina ....... 5,841 


The sales of the reporting « 
include units manufactured for th 
ing concerns: Montgomery Ward 
Corp., an 


Cory 
Phi! 


4,300 
25,671 


*Based on weighted sales for 1934, 1935, and 1936. Includes sales and credits 
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OM hice uss stkaaew sian 15,658 29 5 
ORIBROMA. ..60ccecciccs 2,892 4,671 
W U, fares 4,072 
ell P In Sales Pennsylvania ......... 23,927 
Rhode Island ........ 1,582* 
South Carolina 2,584 
Totals By States South Dakota ........ 829 
Tennessee ............ 4,409 
| nr WU ~ ibebesaeaanstas — : 
| States and Household Low Sides Cer nt PREPCAP SECEDE ES 697 MODEL 2 
| Territories February Cumulative Vi Bemeeee. FRED ACES EOS dd : 
PRUE, 40 d2e00:06.080 4,477 
- “eae 2,362 4,344 | Washington ........... 5,552 
tt “= eseverrte 649 1,747 | West Virginia ........ 2,837 
| Arkansas ............. 2,089 3,343 | Wisconsin ............ 6,897 
California 16,567 36,828 a rere 457 
Boi” | RR ee 2,023 3,059 | r a 
Connecticut ........... 3,574 7,244 | Total United States... 261,328 
eee 498 1,009 i ee 9 
District of Columbia... 1,661 2,783 Canada Pane es 5,275 
MS cites aun kha kus 3.675 6,014 | Other Foreign (Incl. 
| Georgia san arta ee nals dee 3,824 7,189 U. S. Possessions)... 8,763 
Idaho 1,449 2,285 Pay ‘Sie — 
Illinois ....... 20,708 37,940 | Total for World...... 275,366 
Indiana 6,922 12,897 oe 
aver 5,602 9,130 
Kansas 2,525 4,313 M yi — ) 
Kentucky ............. 3.511 6,250 veller Brass Profit HIGH-SPO 
Louisiana 3,335 5,662 
SIRES es 1,136 1,966 Q $ 
Maryland 2,598 4,303 For varter 183, 73 
Massachusetts ........ 9,031 18,714 
pn Tere eee 14,138 24,195 , 
Minnesota ...... 7,361 14,130 PORT HURON, Mich. — Muelle 
Mississippi ..... 1,338 2,387 | Brass Co. reported net profit 
~ wet tenn e eee — To. | $183,733 for the quarter ende 
ontana....... : Je » tte . 
Nebraska .......... 2,007 3.674 | Feb. 29, 1940, equal to 69 cents 
Nevada ........... 170 483 | Share on 265,516 shares of stoc 
ae — oan Rag against $120,045, or 45 cents 
New Jersey ..... , a 289 : ; ; 
New Mexico ...... | "498 719 | Share, in the February quarter 
26,603 48,050 ' the previous year. 
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COOLS without DRYING! 


‘A GLEAMING BE 
"WHICH COMBINES SU 
WiTH CORI 


TY 
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Air circulates in an endless 
gentle stream through 
the Flash Cooler 


@ Fits in anywhere...wide boxes, narrow b: 
walk-ins, reach-ins. Shallow — for ceilin 
stallation in minimum space. Just the c 
angle to the polished baffles to permit a st 
flow of properly cooled air to drift g |) 
downward. Ss 
wedge-locked to a perfect bond with the fii — 
integral Capacity Booster. Looks better, 
forms better—typically Peerlessinevery det: ! 
design and workmanship. Look inthe big! 


Famous Peerless “rifled” t 


Peerless Catalog for complete informat »®- 
See your refrigeration parts jobber. 


Midwest Factory, General Offices—515 W. 35th Street, Chicac 


NEW YORK FACTORY 
43.20 34th Street 
Long Island City 


Sevth Main St. 
les Angeles, Colif 


PACIFIC COAST FACTORY 
3000 


SOUTHWEST FACTORY ExPorT © 1510" 
2218 N. Harwood St P.0. 8 6% 
Detles, Texes Detrow 
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YORK CALLS THE ROLL! Mitt: 


PACKAGED UNITS 
FOR MECHANICAL COOLING: 


(And there are many more!) 


DRY PLATE FORCED AIR COMMODORE SELF-CONTAINED COLD WELL “POLAR FLOW” TAVERNMASTER  DISPENSALL, (STORING 
BEVERAGE COOLER DRY BEVERAGE COOLER PRE-COOLER FLAKICE MACHINE WATER COOLER ADMIRAL BEER SYSTEM “PACKAGED” BAR 6 CASES OF BEVERAGES) 


Ee i E Kees. 
50: i. a. > Ne ; 

- a nmconsal the ; 

3,244 2 ¢ OM § . t Ae 
pe ¥. rg 2 i oe oe ie is 
04 r * oe ae a ee 
mas P ay he is 

js é ye 

10,2 i ia ao 

74,7 : ee 
5 FIL-TEMP GRAVI-TEMP ISO-TEMP FAN-FIN AIR-COOLED ECONOMIZER TYPE WATER-COOLED 
REFRIGERATOR REFRIGERATOR REFRIGERATOR SPACE CHILLER REFRIGERATING UNIT REFRIGERATING UNIT REFRIGERATING UNIT 
~TFOR AIR CONDITIONING: 


212. 
redits, 


10,06 
1,20 
29,5 

4,67] 


YORKAIRE YORKAIRE YORKAIRE YORKAIRE YORKAIRE 
MODEL 225 CONDITIONER MODEL 550 CONDITIONER MODEL 700 MODEL 1000 MODEL 1500 


HIGH-SPOT COMFORT COOLER COMFORT AIR UNIT SECTIONAL AIR UNIT ECONOMIZER CONDENSER ECONOMIZER CONDENSER 


“4FOR HEATING: 
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[ie DOU BLE-TUBE OIL BURNER OIL-BURNING BOILER OIL-FIRED AIR CONDITIONING FURNACE GAS-FIRED AIR CONDITIONING FURNACE BITUMINOUS STOKER (HOPPER FEED) 


NOW YOU KNOW—YORK HAS WHAT IT TAKES... 


..to give you lots of business, to attract a// kinds of — mark that means more than any other in the mechani- 

customers. York Distributors have packaged equip- cal cooling field, the mark of 55 years of leadership, 
nent to cover the field from the swankiest shops to more than half a century of engineering prestige that 
he roadside hamburger stand, packaged equipment _ is reflected round the world. Remember, too, that the 
| or offices, public buildings, factories...and packaged York name is before the public right now. Dramatic 
R eating and air conditioning equipment for the home — /nstitutional advertisements remind all America this 
that puts you in an a/l-year — year of York and of You! 


. _ business. and now YORK WANTS TO KNOW—WHAT ABOUT YOU? 


Have you, too, got what it takes, the enthusiasm, the energy, the fa- 
And don’t forget that each |"? . sa: us elem 
, ; ] j cilities to take the profits this unprecedented, complete new line of 
unit of this all-embracing line 
refrigeration 


air conditioning — 


~~” HEADQUARTERS for mecHANICAL COOLING SINCE 1885 


packaged units offers? There’s still room for more good distributors. 
carries the York trade-mark, the York Ice Machinery Corporation, York, Penna. 
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Knoxville Refrigerator Sales Top 200-Unit Mark 
In February; 110 Ranges Sold By Dealers 


KNOXVILLE, Tenn.—Refrigerator 
and washing machine sales both 
topped the 200-unit mark here in 
February, according to dealer sales 
figures compiled by the Knoxville 
Electric Power & Water Board, 
while electric ranges followed along 
with 110 unit sales for the month. 
One dishwasher unit was sold. 

Average unit value of refrigerator 


sales for the month was $165, while 
ranges sold at an average price of 
$154. The lone dishwasher sold was 
priced at $204. 

Fifteen commercial refrigerating 
units were sold during the month 
at an average unit price of $1,352. 

Complete tabulation of February 
sales by Knoxville appliance dealers 


follows: 
* * o* 


Knoxville Refrigerator Roles Average $165 Per Unit 


No. of Average Total Sales 
Appliance Units Sales Price Value 
Household: 
POTPISOTALOTS 66050 iscovsescces 209 $ 165 $34,381 
MEE eo weccdbsetbectsccn sowed 110 154 16,956 
Water HIORters ....crceccesees 35 97 3,392 
Washing Machines : 247 80 19,865 
NN oi 5564s oh Od TT HES TREO 6 79 472 
DRONE — i655 pont co ev eveds | 204 204 
Commercial : 
PEMAOOD. - 5-05s060505.0908> 15 1,352 20,285 
0 Ee eer ee ; 160 160 
MEE SEOMNOTE 655 coccc cence ees 4 94 375 
pT Ree ee 1 365 365 


Virginia Dealers’ Sales 
Up 59% In February 


ALEXANDRIA, Va.—A 59% in- 
crease in household refrigerator sales 
was chalked up during February by 
dealers in the territory of Virginia 
Public Service Co., when they sold 
a total of 486 units compared to 
284 sales in the same month of 1939. 

Range sales in this same area 
rose from 56 in February, 1939 to 71 
in February of this year. Water 
heater sales for the month totaled 
14 units, just one more than was 
sold in February last year. 

February washer sales this year 
totaled 335, while only eight ironers 
were sold during the same month. 

Commercial refrigerator sales for 
the month totaled 14 units. 


Now Full-Line Frigidaire 


SILER CITY, N. C.—Brown Auto 
Supply Co., managed by Monroe 
McClurg, has become a _ full-line 
Frigidaire dealer here. 


Brode Is Wesco Central 
Merchandise Manager 


DETROIT—E. C. Brode has been 
appointed merchandise manager for 
the central district of Westinghouse 
Electric Supply Co. with headquar- 
ters at Detroit. He will be in charge 
of operations for his department in 
Ohio and Michigan. 


This Dealer Counts Sales 
By the Carload 


SHEBOYGAN, Wis.—The Mullen 
Service Co., local Westinghouse re- 
frigerator dealer, recently used a 
reader type advertisement, captioned 
“Mullen Boys Break Record,” to 
announce that it had _ delivered 
approximately four and one-half car- 
loads of refrigerators to Sheboygan 
and Kohler users in the past two 
and a half years. 

Robert Mullen declared that he 
believed approximately 30% of the 
firm’s sales came from user leads. 


Now— Efficient Air Conditioning for 
Home and Office at a new low price! 


Model 61 shown above. Gives complete air-conditioning service! 
Draws in fresh outside air... wrings the moisture out of it... 
filters out dust and pollen... COOLS it...and gently cir- 
culates it about the room. Stale inside air is rapidly removed 
and constantly replaced with fresh, filtered, clean air—brisk 
and energizing. Street noises are shut out. You live and work 
in peaceful comfort, regardless of outdoor weather! And it’s 


priced amazingly low. 


MAIL COUPON NOW! 


PHILCO, Air Conditioning, Dept. 520 

Tioga and C Streets, Philadelphia, Pa. 
Please send me full details of your dealer franchise 
proposition on Philco-York Air Conditioners, to- 


gether with Discounts and Special Wholesale 
Credit Terms. Also send big new Illustrated Book. 


Amazing New 
Business! 
PHILCO-YORK 


AIR CONDITIONERS 


Real, Complete, Portable 


Air Conditioning! Easy-to-handle 


Package Merchandise! 
No Plumbing—No Wiring! 


Yes, portable Air Conditioning—the next great, fast coming big profit bus- 
iness for the retail appliance dealer! 
Growing even faster today than electric refrigeration in its early days. 
And no trade-ins! No saturation! No expert service! Big dollar profit! And 
you sell and deliver in an easy-to-handle package. 
And what a market! Millions of professional and business offices—millions 


of hotel and hospital rooms—millions of bedrooms, dens, dining rooms, and 


NAME 

STREET COUNTY 

CITY STATE 
TSA. ie 


ditioning . . 
portable air conditioners ever offered. A model to cover every field . . 
at new low prices! Easily and quickly installed—no plumbing, no wiring. 
Plug into any electric socket. 
Limited and restricted dealer distribution—write today—immediately— 
for full details of the Philco-York Air Conditioner dealer franchise, dealer 
discounts, special credit terms and illustrated, descriptive literature. 


There’s a Philco-York 
Air Conditioner for 
every size room, now 
priced as low as... 


libraries, in residences from coast to coast. And the greatest repeat business 
in the history of appliance merchandising. Three or four sales to a single 
home. Hundreds of units in a single office building, hotel or hospital. 
The first to bring you real full-fledged portable easy-to-handle air con- 
. Philco-York, for 1940, now gives you the most complete line of 


. and 


HOME RADIO + ‘AUTO RADIO « TELEVISION - suOmOGRAPHS ie 2 
RADIO TUBES + PARTS + REFRIGERATORS + AIR CONDITIONERS + DRY BATTERIES 


Wisconsin Association 


Elects Three Members 
To Executive Board 


MILWAUKEE—tThree new mem- 
bers of the executive committee of 
Wisconsin Radio, Refrigeration & 
Appliance Association were elected 
at the recent annual meeting of the 
organization. 

New members are Paul Dye, W. 
H. Roth, and Herbert Koenen. Mr. 
Koenen was elected for a two-year 
term, to fill a vacancy, and the other 
two, along with A. Van Antwerpen, 
who had previously been a member 
of the committee, were named for 
terms of three years. 


Mr. Van Antwerpen was named 
treasurer for the coming year to 
succeed A. G. Schleiger, who be- 
comes a member of the finance com- 
mittee. Present plan of operating 
the association without officers, 
through a secretary-manager subject 
to executive committee guidance, will 
be continued. H. L. Ashworth is 
secretary-manager. 


Round-Robin Sales Schools 
Scheduled By James Co. 


ST. LOUIS—A continuous sales 
training program for individual 
dealers is being carried out with 
good results by James Co., General 
Electric distributor. W. P. McKel- 
vey, city sales manager, has sched- 
uled a series of daily sales meetings, 
around which G-E dealers are build- 
ing their spring sales programs. 

Appointments for these programs, 
which include factory films, review 
«of successful promotions, and tips 
on putting across 1940 sales points, 
are being made by dealers a month 
in advance. 


Hennigh Heads Sales For 
W. E. Titus, Dallas 


DALLAS, Tex.—Jack Hennigh, 
formerly of the staff of the Crosley 
distributor in Wichita, Kan., has 
been named sales manager of W. E. 
Titus Wholesale Co., Crosley distribu- 
tor: here. 

R. G. Justin has joined the Titus 
organization as a district represen- 
tative. He formerly was with the 
Westinghouse distributorship here. 


‘Bright Sayings’ Contest 
Aids Nebraska Sales 


OKLAHOMA CITY, Okla. — A 
“Bright Sayings of Children’ con- 
test combined with a 15-minute 
program of recorded music is one of 
the activities being currently con- 
ducted by Oklahoma Gas & Electric 
Co. as part of its spring refrigerator 
campaign. 

Music is by the Allen Roth trans- 
cription orchestra. Five pin-up 
lamps are given away on each pro- 
gram for the five brightest sayings 
of children received. The contest is 
open to all, even to employes of the 
utility. 

The OG&E program is_ broad- 
cast three times a week—Monday, 
Wednesday, and Friday—at 6:45 p.m. 
over station WKY, Oklahoma City. 


Sheboygan Dealers Stage 
City-Wide Showing 


SHEBOYGAN, Wis.—A_ special 
16-page newspaper supplement was 
used by 12 local electrical appliance 
dealers to help promote a city-wide 
refrigerator show. 

Cooperating stores included Nitze’s 
Radio Doctors, featuring Philco re 
frigerators; H. C. Prange Co., Kel- 


vinator; Prange-Geussenhainer C0. 
Hotpoint; Rickmeier-Fedler, Norg®: 
Gamble Stores, Coronado; Sears, 


Roebuck & Co., Coldspot; Sheboyga" 


Appliance Co., Gibson; Sheboyga! 
Dry Goods Co. and Weinkauf 
Electrical Co., Frigidaire; Trilling 


Hardware Co. and Wisconsin Power 
& Light Co., General Electric © 
and Montgomery Ward. 


New Philco Dealership 


RACINE, Wis.—Lincoln Hard- 
ware Co. has been named Philco 
refrigerator dealer here. 


Letteri 
rite 
refrige 


% | ee ee ee canine 
Pe te ee 
eae 
ae s 
e BEd ce . 
ee. ie sr lie ina E 
abate be 
teenth 
a na 5] 
ie a ee ; 
be 8 
ee Ww 
+ (] 
= a Ci 
Ke 2 We , 
see né 
Rona ee - 
En th 
- w 
ae - 
Beh anne a aaah a ee aE 
: d % ie aay ee a co 
2 nee 3 _____. Er 
ee mi 
. ch 
Fete ho ' 
ce th 
! ee ay In 
ea . un 
pet ies tin 
ele 
pri 
a : wa 
Pa ee uti 
ir , N 
, - I 
at 
poe Ele 
Sey con 
d | frig 
' on 
M tior 
sys or i 
Oe mit 
7 “a the 
Mee He = | Ee: hur 
pia —= @ aa in | 
1: ae “2 SE te 
ae a ' } he th 
og le... . 
ze | 4 (ff a of 1 
ee ae nati 
. al - cna = this 
Pa. i | ee __ | cal 
ae ee & : «heaping see RNCaeRANRL PASTA ARTE a 
: oF tee) 
——_—_—i ’ fol 
ck eS ; 
ae ? ae = é bee , hn eee =n fi ou 
gee” eS Sg Se IRE pegs ng : 
ce cada zi % <: ee am _ . ; aoe meme 4 a 
is Z _ i Ae : ns — = — =e : 2 sein ok 5 id ¢ a 4 — a 
Ce ae = ee — — - anaes ‘nantes ate aE ‘ — a + the 
- A Re, i. See ee ins 
an eee vex oN eae * » aoe ities g ~ 
ae ; ee io et eh 3 ann uni 
rs : i Re Se ae. a oe a 
aaa : :* ali’ isi d + a ————— iy “a oe pre 
5 ig c, ae 3] i Toe aoe oo i it ee 4 “ 
ng SSS a sions pe 
SS LS ee es ne cial 
— Tee Ke 
. ce | : cee — ' -oosenm the 
SS a tity 
: 2 fav 
mal 
# rec 
2 i b mil 
a i i a stat 
? = - lh mil 
a — 
‘ pre: 
and 
; ties 
150, 
. On 
to s 
; —_————_—_—_ and 
4 othe 
| ae _ 
Pe ,. : 
| ‘ ee | 
: — KY i 
a i 3 nite <a > eat sti) ni ” iF 
is : ae | i ; ee ae : | ea = oe | a ba 
2: x ‘ "SS SS  —- a es aL eee See |. a ee PE ES. ee oe FE, - = 
a 
= mH i= - . LS aA RG —— ay ted =e 4 4 Uh tela hi é ; 2 ea a * ' Ly ak * _ ™ —_ * | = il cad ae “ fi . i 
weg es oe dite ad wep . : i lo SSA PASS GR SVT HAS BE ORLGREEASIE SS NERC ETI or at es ty, RE ti Sirsa NR. D 


Oo mm NH” Pht 


or 


ard- 
ileo 


AIR CONDITIONING & REFRIGERATION NEWS, APRIL 3, 1940 


5 


—_—_—_— 


Saga of Servel—a Romantic Chapter 


In the History of Refrigeration 


(Concluded from Page 1, Column 1) 

In January, 1922, he started the 
Seaber Johnson Co. (forerunner of 
Servel) in Detroit to manufacture 
an electric refrigerator designed by 
Howard Dennedy. Dennedy is now 
vice president and chief engineer 
of the Sunbeam Electric Mfg. Co., 
Evansville, Ind., which makes Cold- 
spot refrigerators for Sears, Roe- 
buck & Co. Other members of 
the Seaber Johnson firm were Carl 
w. Johnson and Fred E. Hazard 
(present address: Croydon hotel, 
Chicago, IIl.). 

Between 1922 and 1926 the busi- 
ness went through several reorgani- 
zations. The name was changed to 
National Electric Products Co. and 
the plant was moved to Chicago. 
W. Morris Tibbett, who had previ- 
ously been connected with Sears-Roe- 
buck, joined the National Electric 
Products Co. and through him a 
contract was made with Hercules 
Engine Co., Evansville, Ind. to 
manufacture the refrigerating ma- 
chines. 

The name of the company was 
then changed to Ser-Vel Corp. (of 
Indiana) and later became Servel 
Corp. (of Delaware). Seaber con- 
tinued as president until May, 1926. 

Servel became a 22-million dollar 
corporation in August, 1925, when 
electric refrigeration stocks became 
prime favorites of the public. Servel 
was especially attractive to public 
utility men. 


N.E.L.A. COMMITTEE 
MAKES FAVORABLE REPORT 


It was during the previous year 
at the convention of the National 
Electric Light Association, that the 
committee on domestic electric re- 
frigeration made a favorable report 
on the development of this applica- 
tion of electric service. The com- 
mittee’s OK had been anticipated by 
the insiders with the result that 
hundreds of public utility men got 
in on the ground floor in the pur- 
chase of Servel stock. 

In October, 1925, the Committee 
on Domestic Electric Refrigeration 
of the Association of Edison Ilumi- 
nating Companies (the personnel of 
this committee was practically identi- 
cal with that the N.E.L.A. commit- 
tee) issued a report containing the 
following paragraphs: 


“The most notable achievement since 
our last report is the production of 
self-contained units (combined cabinet 
and machine) of small size, which sell 
at approximately $250.00 to $325.00 f.o.b. 
point of manufacture. This attempt on 
the part of manufacturers to meet an 
insistent demand for a lower priced 
unit is highly commendable, and marks 
an important step in the line of 
progress. 


“The three machines mentioned in 
our report last year as being commer- 
cially satisfactory, namely Frigidaire, 
Kelvinator, and Servel, still maintain 
their prominent position both in quan- 
tity of production as well as in public 
favor. Other manufacturers are also 
making progress as is shown by test 
records following.” 


“It is estimated that with some twelve 
million or more homes using central 
station service today at least one 
million of these are financially able 
to buy refrigerating equipment at 
present market prices of from $250.00 
and up. Present manufacturing facili- 
ties are probably not in excess of from 
150,000 to 200,000 machines annually. 
On that basis it will take several years 
to supply the present potential market, 
and we are adding approximately an- 
other million homes to our lines every 
year, making another 100,000 new pros- 


(RRT 


ADJUSTABLE 


CARRYING 


HARNESS 
Efficient, sturdy 
and economical. 
Provides safer 
handling and 
thorough rotec- 
tion of refrigera- 
tors. Pad and 
harness are sepa- 
rate units and 
both adjustable 
to practically all 
er and sizes 
of cabinets. 
Adjustable Pad 
each 


Adjustable 
oss 
each 

I ’ f.e.b. Chicago. 
-ettering on pad at only $1.00 per order extra. 
rite for latest folder and prices on pads for 


refrigerators, washers, ironers, ranges, radios, etc. 


BEARSE MANUFACTURING COMPANY 


INCORPORATED 1821 
3815-3825 Cortland Street, Chicago, Illinois 


pective customers each year after the 

first one million has been supplied.” 

H. G. Scott, previously vice presi- 
dent of Columbia Gas & Electric 
Co., joined Servel as chairman of 
the board in 1925 and later succeeded 
Seaber as president. During Scott’s 
regime the Hercules plant was pur- 
chased from Sears-Roebuck. Servel 
also took over two plants of the 
Wheeler Condenser & Engineering 
Co. during this period of rapid 
expansion. 

On the Servel board of directors 
were C. M. Kittle, president, Sears, 
Roebuck & Co.; John J. Brown, 
president of Wheeler Condenser & 
Engineering Co.; R. M. Searle, presi- 
dent of Rochester Power & Light 
Co.; W. V. Swords of Tobe & Kirk; 
M. J. Whitsen of Stone & Webster; 
and George Q. Palmer. 


BLUEBIRD WASHER TECHNIQUE 
APPLIED TO SERVEL 


Fred E. Hazard, who teamed with 
Seaber in 1922 to promote Servel, 
had previously been his competitor 
in the washing machine business. 
Hazard had organized the Bluebird 
Appliance Co. in St. Louis in 1919. 


That was shortly after the sudden 
end of the war when armament 
manufacturers were searching for 
new products which could be made 
by the metal working machines with 
which their mammoth plants were 
well equipped. Many of them turned 
to the electrical appliance field and 
numerous companies now in _ the 
business got their start at that time. 


The Bluebird washer was the most 
sensational development of all so far 
as the electrical industry was con- 
cerned. It was an artistic, stream- 
lined creation which appeared before 
streamlining had ever been heard of. 
Moreover, the advertising was en- 
tirely new and original. Nothing 
like it had ever: been used before in 
selling electrical appliances. 

The Bluebird business lasted only 
eight months, when a violent quarrel 
among the stockholders resulted in 
bankruptcy proceedings, but during 
its short life 58,000 machines were 
sold. The first Bluebird advertise- 
ment appeared in a four-page color 
insert in Electrical Merchandising, 
April 15, 1919. A page in the 
Saturday Evening Post appeared in 
the issue of May 31. 

Seaber had a page in the Post 
advertising the Eden washer soon 
afterward. For several months both 
Bluebird and Eden used pages and 
double-page spreads in the Post, 
often in the same issue. Washing 
machines became big business as 
other manufacturers joined in the 
fast pace set by Harry Seaber and 
Fred Hazard. 


SERVEL’S SPECTACULAR 
CAMPAIGN STARTS 
FRENZIED ACTIVITY 


When the two high-speed operators 
started the ball rolling in a big way 
at Servel in 1925, the effect on the 
electric refrigeration industry was 
much the same as it had been in 
washing machines. Kelvinator, the 
oldest concern in the field, had been 
growing slowly and conservatively. 
Frigidaire, with the same manage- 
ment as the Delco Light Co. and 
with the background of National 
Cash Register salesmanship, had 
been considered a high pressure out- 
fit. However, both companies were 
galvanized into a new burst of speed 
by the spectacular Servel promotion. 


A host of new companies entered 
the field. Every inventor who had a 
refrigerator model in his basement 
dusted it off and found a ready 
buyer. Millions of dollars were in- 
vested in the stock of both old and 
new companies and electric refrig- 
eration became a “blue chip” indus- 
try. : 

Plenty of headaches came in the 
wake of the boom. Stock speculators 
took a beating. Stock promoters 
lost their prestige and following, but 
the industry acquired a momentum 
which has kept it going at break- 
neck speed to this day. 

After leaving Servel in 1926, 
Seaber acquired a controlling interest 
in the Wise McClung Co., New 
Philadelphia, Ohio, manufacturer of 
vacuum cleaners. He was there for 
about two years. Afterward he 
became vice president of the Conlon 
Corp. in Chicago, washing machine 
maker. He was also connected with 
Meadows Mfg. Co. (washing ma- 


chines) at Bloomington, Ill., for a 
short time. 

This delayed report of Harry 
Seaber’s death, and these few high- 
lights of his career, will doubtless 
stir vivid memories in the minds of 
many industry pibneers. More of 
the story should be written. Names 
and dates are here recorded for 
correction or amplification. 


The Saga of Servel is a romantic 
chapter in the history of electric 
refrigeration. That word “saga” 
seems rather appropriate since it 
originally meant “an ancient Scandi- 
navian legend” and since the control 
of Servel later fell into the hands of 
an astute Scandinavian in Stockholm. 


AXEL WENNER-GREN 
WINS BATTLE FOR CONTROL 


When Servel was “in the money” 
a contract was made with Axel 
Wenner-Gren, owner of the Electro- 
lux refrigerator patents which had 
been developed in Sweden by a pair 
of high school students, Platen and 
Munters. An enormous price was 
to be paid for the absorption system 
which can be operated by gas or 
kerosene flame. 


In the meantime the company 
suffered heavy losses and strenuous 
measures became necessary to keep 
the business afloat. A battle for 
control was fought between the 
“Brady interests” and the “Dillon- 
Read interests.” At first the former 
group were in the saddle. They put 
Colonel Frank E. Smith in as presi- 
dent. He had a reputation as a 
business “doctor.” 

Later the Dillon Read interests 
gained control and Herbert H. 
Springford was elected president. 
He came from the steel industry. 


Default on the Electrolux contract 
resulted in giving Axel Wenner-Gren 
the upper’ hand and he selected 
Louis Ruthenburg to head the busi- 
ness. Ruthenburg had been president 
of Copeland and later was manager 
of the Refrigeration Division of 
National Electrical Manufacturers 
Association (Nema). 

Under Ruthenburg’s direction Ser- 
vel discontinued relations with Sears- 
Roebuck, dropped the manufacture 
of household electric units (but 
retained the commercial electric 
line) and concentrated on the gas- 
operated units in the household field. 
This program has proved to be 
highly successful and Servel is now 
a big profit maker for its stock- 
holders. 

Carol A. Miller has the distinction 
of being the oldest employe of Servel. 
In fact, he was the first employe of 
the original Seaber Johnson Co. and 
has been with the business continu- 
ously ever since. Furthermore, he 
is the only man who holds that 
record. He is now Pacific Coast 
representative of Servel. 

Another pioneer who became 
identified with Servel in 1925 is 
E. T. Williams. He served as con- 
sulting engineer in many important 
negotiations. Williams was_ the 
first donor of early models to the 
Refrigeration Museum, now being 
sponsored by AIR CONDITIONING & 
REFRIGERATION NEWS. The collection 
will eventually be presented to the 
Edison Museum at Dearborn, Mich. 

William Reynolds joined Servel in 
1925 as assistant advertising man- 
ager. He is now advertising manager 
of the company. Harold Childs, who 
was vice-president and sales man- 
ager under Seaber, died in December, 
1938. 


Dealer Plans To Keep 
Meat In Refrigerator 


Right Through Summer 


DALLAS, Tex.—Long-term _§stor- 
age of fresh meats in a household 
refrigerator to highlight the storage 
facilities of the new models is the 
forceful sales producing demonstra- 
tion of North-Bell Hardware Co., 
Crosley dealer here. 

A quantity of fresh meats, includ- 
ing pork, beef, and chicken, were 
placed in the freezer compartment of 
the demonstration refrigerator on 
Jan. 11. It is planned to keep these 
same cuts of meat in the refrigera- 
tor throughout the summer, accord- 
ing to A. C. Van Buskirk, appliance 
manager of the firm, as a dramatic 
proof of the refrigerator’s storage 
possibilities. . 

The demonstration is said to be 
attracting wide attention among 
women who visit the store. After 
two months of floor presentation 
without aid of newspaper advertising, 
the firm published results of the 
experiment in a full-page newspaper 
advertisement, bringing a consider- 
able increase in prospect traffic. 

To capitalize on the increasing 
interest, the demonstration refrigera- 
tor was placed against a black 
velvet backdrop, and a new Crosley 
gas range was added to the display. 
This move made it possible to 
demonstrate the advantages of the 
range as a companion kitchen piece 
for the modern home. The demon- 
stration of freezing food for long- 
term preservation brought many 
telephone inquiries. 
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quality of their product. 


Company. 


| ANSUL * 


For twenty-five years a group of men in north- 
eastern Wisconsin, in the city of Marinette, on 
the shore of Green Bay, have worked without 
ceasing to make their products better products. 
When mechanical household refrigeration ar- 
rived to enter upon its period of spectacular 
growth, this group of men strived continually 
to match refrigeration’s increasing mechanical 
perfection with an equal perfection in the 


Out of their first achievement—the lowering 
of the moisture content of sulphur dioxide to 
a percentage necessary for successful refrigera- 
tion — the perfecting of an anhydrous gas — 
grew the name of the firm, ANSUL Chemical 


Other achievements followed: Ansul pion- 
eered in the production of refrigerant gases 
free from all impurities, constantly uniform in 
quality. And out of this came the well-known 
Ansul slogan, ‘“‘Clean, Pure, Dry.” 


Ansul has never asked its friends to accept 
the purity of Ansul gases on faith. Every Ansul 


We are proud of these men—as proud of 
them as we are of our products. 


with friendliness. 


'SIDE BY SIDE! 


Ansul has paralleled the evolution of refrigeration’s 


mechanical perfection with perfection in Ansul gases 


cylinder bears a tag certifying to individual 
analysis for purity and dryness. 

When Ansul introduced methyl chloride, 
and, most recently, Ice-X (for the elimination 
of ice-trouble in mechanical systems ), the wide 
and good acceptance these products received 
throughout the industry was gratifying endorse- 
ment of the Ansul method. 

Down all our twenty-five years, those of us 
who are Ansul-in-person have worked sin- 
cerely to match the goodness of our products 
with honest, friendly service. 

And nowhere has this work been better 
done than by the men who make up the Ansul 
Jobber organization. 


If Ansul has served you during this past 
quarter century, let us here formally and warm- 
ly thank you for your business. If not, there 
is an Ansul Jobber near you who will welcome 
the opportunity to serve you with care and 
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- PERSONALITIES 


By George F. Taubeneck 


Coldspot Changes 


One of the questions frequently 
asked around the household refrig- 
eration industry recently is: ‘How 
will the new price schedules affect 
Sears?” 

Your reporter set out to learn the 
answer to the question, talking to 
Herman Price (head of the Sears- 
Roebuck appliance department) in 
Chicago, and to W. A. Carson, J. H. 
Schroeder, and Howard Dennedy 
(Sunbeam’s head men) in Evansville. 


The answer is: “They don’t like it. 
It hurts already.” 


Not only does it appear that the 
current low prices on nationally 
advertised makes will affect Sears 
refrigerator volume, but the prices 
came at a time when the “mail- 
order” crowd least wanted them. 


“We knew it was coming some 
day,” says President W. A. Carson 
of Sunbeam, “but we wish it had 
held off for a couple of years.” 

You see, Sunbeam (which manu- 
factures the units and half the cabi- 
nets for Sears Coldspot refrigerators) 
is in the process of changing over 
from open-type to hermetically 
sealed units. 

That’s an expensive process, as 
other manufacturers well know. 
With their present costs on those 
units, they’re in poor position to 
reduce their own prices. 

“We're going after quality now,” 
smiles Herman Price. “First we 
had to get volume. We got that. 
And now we're going to give ’em 
quality.” 


*. * * 


Sunbeam Gave Sears 


A Lucky Break 


At the present moment Sunbeam 
is turning out 250 hermetically sealed 
units a day, out of a total produc- 
tion which ranges currently from 
1,100 to 1,400 units per diem. (That 
isn’t a high production for Sunbeam.) 
Ratio of rejects to approved com- 
pressors on the hermetic line is 
understandably high at present. 

By next year, Messrs. Carson, 
Schroeder, and Dennedy hope, the 
Coldspot line will be 100% equipped 
with the hermetic units. 


Personally, they don’t see why 
they ever had to change. Mr. Den- 
nedy’s compact little Rotorite unit 
was—and is—a good performer, as 
is commonly known in the trade. 
Sears has followed the same policy 
on this open-type unit as G-E inau- 
gurated on the hermetic: if it didn’t 
work, it was shipped back to the 
factory. Returns have averaged less 
than 2%. 

Why, then, should they change 
over? Answer: Competition forced 
‘em into it. Salesmen have been 
able to say: “Yes, but the Coldspot 
has the old-fashioned unsealed unit.” 


That word “unsealed” has always 
sounded messy to a woman, and 
Coldspot salesmen (who can become 
quite grim when talking about the 
subject) claim they have lost a lot 
of sales just because of this one 
epithet. 

So Sunbeam is changing over. 
They aren’t telling anybody yet (this 
will be the first public notice), be- 
cause they don’t want the four-out- 
of-five customers who get the “un- 
sealed” units to feel gypped; but next 
year they hope to be in the swim, 
and by 1942 to have their costs down 
on manufacturing the unit. 


Incidentally, Sears may never 
know how lucky they were when 
they contracted for the production 
of that Rotorite unit. 

Had they bought practically any- 
thing else available back there when 
they went into the business, they 
would have been bogged down with 
grief in three years. Their stores, 
of course, had no service facilities. 


Only Mr. Dennedy’s advanced little 
unit saved them from an experience 
even more disastrous—because on so 
much greater a scale—than the 
costly experiment they have made 
with a kerosene-operated absorption 
refrigerator (into which they sunk 
more than a million dollars in a 
couple of years). 

But in Howard Dennedy they ac- 
quired a designing engineer who 
probably had more experience than 
any other man they could have 
found—and a man who -was an 
inventive genius. And in W. A. 
Carson and J. H. Schroeder they had 
two of the canniest and most pains- 
taking manufacturers in the business. 


It was a piece of colossal good 
fortune that this trio was already 
marketing the Rotorite unit when 
Sears decided that other manufac- 
turers had sufficiently promoted the 
refrigerator market to make it 
worth their while to dip into the 
gravy. 

Incidentally, Messrs. Carson, 
Schroeder, and Dennedy have done 
all right for themselves, too. They 
are all wealthy men. 

* * * 


The Sunbeam Trio 


Howard Dennedy (as those who 
attended the “Old Timers Reunion” 
at the NEWS offices last November 
will recall) was born a refrigeration 
engineer. His father was one, and 
made many contributions to the art 
—such as bringing to America the 
first sulphur dioxide ever to reach 
these shores. 


By the time Howard (who had 
grown up, oddly enough, in Dayton, 
Ohio) had gone from the University 
of Chicago to Massachusetts Insti- 
tute of Technology, he knew more 
about refrigeration than the instruc- 
tors, and was giving the lectures in 
the course! 


After receiving his degree from 
M.1L.T. in 1908, he returned to work 
with his father at building ice plants, 
which he continued up until the War, 
when he went into the U. S. Ord- 
nance Department. 

In 1919 he joined Frigidaire as 
Experimental Engineer; in 1920 he 
went to Kelvinator as Chief Engi- 
neer; and in 1922 went over to 
Servel as Chief Engineer. That was 
really making the rounds! 

By 1929 he had finally developed 
his Rotorite compressor, which he 
took around the corner (from 
Servel) in Evansville, to the Sunbeam 
Mfg. Co., which had been making 
locomotive headlights. That was 
back in hectic 1929. 

He found there, in Mr. Carson and 
Mr. Schroeder, two men who knew 
a good mechanical device when they 
saw one. Furthermore, they knew 
how to manufacture. They took Mr. 
Dennedy and his Rotorite under their 
wings immediately. 

Unfortunately for Sunbeam head- 
lights, but fortunately for Rotorite, 
there came the Depression. As one 
can readily imagine, in the early 
1930’s the market for locomotive 
headlights ranked somewhere along- 
side of that for home pipe organs 
and gentlemen’s gentlemen. So they 
started out to peddle Rotorite. 

At first they sold it to several 
small manufacturers—Bohn, Gurney, 
Belknap, and Sears. What? Sears 
a small “manufacturer” ever? Right. 
In 1930 Sears sold the magnificent 
total of 100 units; in 1931, it was 
3,000; and in 1932, the scoresheet 
read 8,000. Mighty small potatoes. 


And that’s where Herman Price 
came into the picture. 


* * * 


Herman Price— 
Inquiring Mind 


This department realizes that even 
in mentioning Herman Price we are 
going to make a lot of people in this 
business pretty sore. He is called 


everything from “the  industry’s 
smartest merchandiser” to “that 
$$&!!*** So-and-So.” Why should 


we “give” Mr. Price any “publicity,” 
we shall be asked by more than one 
Indignant Subscriber. 


But if the people who bristle at 
the mere mention of the names of 
“Price” and “Coldspot” (synonymous 
in two different meanings of the 
one-syllable word) will only read 
further in this rambling essay, they 
may discover a few things they can 
use to their own advantage. 


It is the first time the Sears 
refrigeration story has ever been 
told, and the story is interesting, no 
matter how much damage you may 
feel Sears has done the industry. 


Herman Price practically grew up 
in a department store, going to work 
in one at the age of 16. One day 
in a department store he saw a 
washing machine demonstration by a 
factory representative. The repre- 
sentative singled him out, persuaded 
him to sell washing machines in a 
leased department, and from then 
on the course of his life was shaped 
to fit the career of appliance mer- 
chandising. 


3 and 5 ton Pack- 
aged Type Air 
Conditioner. 


72-10-15 ton 

Remote or Central 

Type Air Condi- 
tioner. 
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THE WEEKLY NEWSMAGAZINE 


@ To help you sell more Curtis Packaged Air Conditioners, Curtis advertising 
now appears in Time, The Weekly Newsmagazine. Every advertisement will tell 
700,000 Time readers of the many advantages of the complete Curtis line of 
packaged air conditioners. 


Curtis offers packaged air conditioners of from 3 to 15 tons capacity, designed 
to meet the requirements of all classes of retail establishments, offices, stores, 
etc. You can increase your profits by selling Curtis air conditioning to this 
vast, growing market. 
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Curtis Packaged Air Conditioners cool, dehumid- 
ify, filter and circulate the air and are adaptable 
for heating. They are quickly installed, readily 
financed and are easily transported to new loca- 


Meet the demand with Curtis Packaged Units. Dis- 
play them on your floor to the thousands of your pros- 
pects who will see Curtis advertising in Time. Write 
today for information on the complete Curtis line. 


CURTIS REFRIGERATING MACHINE CO. 


Curtis Manufacturing Co. 
1912 Kienlen Ave. 
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Eventually he became the head of 
the washing machine department in 
the Davis Store, and later took over 
the merchandising of all appliances 
for that Chicago cut-rate department 
store. 


In 1932 he went over to Sears, 
to liquidate the electric refrigerator 
business. 


They were vastly overstocked; 
and he was known as a fast mover 
of low-priced appliance stocks. His 
inquiring mind went to work, how- 
ever, and he discovered some things 
that eventually changed the whole 
course of the household refrigeration 
industry. 


* * * 


From 4 To 6 


Herman Price discovered that it 
was relatively easy to move the 
6-cu. ft. refrigerators at a price; but 
difficult to sell the others. He learned 
that the difference between the cost 
of manufacturing a 4-cu. ft. refrig- 
erator and a 6 cu. ft. was relatively 
little—yet the price differential 
might be $50 or $60, or even more! 


Well, thought he, if the public 
really wanted 6-cu. ft. boxes (as his 
liquidation experience apparently 
proved), and they could be sold much 
cheaper than prevailing prices, why 
not stay in the business, concentrate 
on sixes, and see what happened? 


That’s just what Sears did, and 
with these results: 58,000 units in 
1934; 138,000 units in 1935; 217,000 
units in 1936; 258,000 units in 1937; 
205,000 units in 1938; and 285,000 
units in 1939. 


What Mr. Price did, of course, was 
take the industry’s candy away from 
it. With a 4-cu. ft. box selling at 
around $100 it had a real price 
leader. People would be lured into 
the store by the price, would see 
that the box was too small for their 
needs, and could be “sold up” to the 
six. 


But Sears started selling 6-cu. ft. 
refrigerators at the hitherto-unim- 
aginable price of $139.50 in 1935, 
followed by $149.50 in 1936. Those 
prices practically pushed the fours 
off the market—except for apart- 
ment house sales. 


And now you have the entire 
industry selling sixes at $115. That’s 
not a profitable price for anyone— 
including Sears. You still have to 
“sell up,” but it’s more difficult now. 
It must be done on a basis of gadgets 
and interior decorations. 


(Incidentally, just try to buy an 
$89.50 Coldspot “price leader” in a 
Sears store. The experience is some- 
what comparable to trying to rent 
the $4.00 rooms at the Waldorf- 
Astoria.) 


* * * 


Only 500 Dealers 


When you talk to Herman Price 
today, he will give you a most 
charming and eloquent discourse on 
why the refrigeration industry is 
making a mistake in emphasizing its 
low prices this year. 


One guesses that he would be a 
happy man if the industry’s business 
paper, through its editorials, could 
sufficiently influence industry think- 
ing to move prices back upward to 
a point where he still had his 
advantage. 


Nevertheless, he does make some 
points which are more than academ- 
ically interesting, and which might 
be useful to other merchandisers. 


Obviously, when one concern can 
rank third in the industry with only 
512 dealers—the number of Sears 
stores (mail order sales are less than 
3% of the total)—there must be 
something besides low prices con- 
tributing to the result. 


(Mr. Price points out that the 
fact he has only 512 dealers con- 
tributes enormously to those low 
prices. Actually, Coldspot manufac- 
turing costs are slightly high—about 
$38 for the open-type unit, and 
around $40 for the box, depending, 
of course, on the amount of interior 
equipment. But the overhead of 
dealing with only 512 retail outlets 
is so much less than that of a 
manufacturer who has several thou- 
sand dealers and distributors that 
his sales costs are considerably 
reduced.) 

So it may be worth while to con- 
sider some of his points, no matter 
what motive he may have had in 
making them. 

He claims, for example, that his 
styling may have been fully as 
important as his pricing. 

“When we started out,” he recalls, 
“we had to make virtues of necessity. 


We had little floor space, so we had 
to have a short line—and we con- 
centrated on sixes. We didn’t have 
trained salesmen, so we had to have 
boxes that would literally sell them- 
selves through their appearance.” 


It worked right away, right after 
the first refrigerators designed by 
Raymond Loewy appeared on the 
floors of Sears stores. So every year 
the Coldspots have been redesigned, 
whereas the rest of the industry has 
contented itself with retooling every 
other year. 

Retooling each year is expensive. 
Only the biggest coneerns can really 
afford to do it. Yet it has paid off 
for Sears. 

* * * 


Good Salesmen 


Third important factor, alongside 
of low prices and high styling, is 
one which really became effective in 
1936. Yet, Mr. Price maintains the 
rest of the industry still hasn’t 
caught onto it. 


That factor is: experienced, well- 
paid salesmen. 


From the first, Mr. Price allowed 
his refrigerator salesmen only 5% 
commission. But they each received 
a drawing account of $20 weekly, 
every week in the year. 

Hence they stayed with the Sears 
stores. While competitors were hir- 
ing, training, and losing new squads 
of salesmen every spring, Sears was 
holding the same salesmen year after 
year. Their cumulative selling ex- 
perience, Mr. Price claims, is now 


_by far the greatest in the business. 


“Manufacturers,” declares Mr. 
Price (he pronounces it ‘“mahnoofac- 
turers’) make the mistake of believ- 
ing that if 1,000 dealers can sell 
20,000 refrigerators, 5,000 dealers 
could’ sell 100,000 refrigerators. 
Likewise, dealers make the mistake 
of thinking that if 10 salesmen can 
sell 100 refrigerators, 30 salesmen 
can sell 300 refrigerators. 


“Thus they are led into the error 
of hiring poor men. Their company 
and their product are represented all 
too often by poor salesmen. Even 
their few good salesmen aren’t at 
their best, because they have to split 
their territory with the poor ones, 
and don’t make enough money to 
stay satisfied. And so it happens 
that their poor salesmen or dissatis- 
fied good salesmen have to compete 
with our good, satisfied salesmen. 
It makes for an unequal contest.” 

He also points out that Coldspot 
refrigerator salesmen are not allowed 
to sell anything else. They have to 
sell Coldspots the year around. As 
a result, the Sunbeam plant has 
a remarkably even manufacturing 
curve, running 12 months a year. 
That seems almost’ unbelievable, 
until they show you the charts and 
figures down at Evansville. 


* * * 


Summing Up 


In addition to low prices, then, 
Coldspot sales volume may be 
attributable to: 

1. Annual model changes, highly 
styled, and a short line. 

2. Few big dealers, each with rela- 
tively small sales crews who are paid 
a weekly drawing account, and who 
sell nothing but refrigerators 12 
months per year. 

Perhaps the Sears merchandising 
policy could be summed up in the 
following short sentence: “Change 
your models, but not your salesmen.” 

Next week we'll look further into 
their operation. 
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Mills Condensing Units 
By Mills Novelty Company 
4100 Fullerton Ave., Chicago, Ill. 
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New Gale’ Window Unit 


Gale Cooler Prices 
Start At $129.50 


GALESBURG, Ill.—‘‘Air condition- 
ing has reached the point where 
appliance dealers can do a profitable 
volume with window-type units,” de- 
clared L. H. D. Baker, Gale Products 
sales manager, in announcing two 
portable air conditioning units to be 
marketed at $159.50 and $129.50. 


“Our three years’ experience with 
these units under all conditions has 
convinced us that this “package- 
type” plug-in appliance, with its 
convenience and economy, is_ the 
answer to the public’s very real 
desire for air conditioning. Any 
dealer with a sales crew capable of 
selling electric refrigerators, wash- 
ing machines, or ranges, can profit- 
ably sell a volume of portable air 
conditioning units,” Mr. Baker said. 


Similar in appearance to previous 
Gale models, the deluxe unit has a 
capacity of 4,700 B.t.u. per hour and 
features complete disposal of water 
created by condensation. This water 
is vaporized and discharged to the 
outside in the form of a _ mist. 
Efficiency has been increased an 
estimated 20%. 

The unit is equipped with an 
acoustical liner which deadens sound 
and results in a new quietness of 
operation. A two-way switch per- 
mits the conditioner to operate as 
a circulator only for year-around 
ventilation. An adjustable grille 
directs the airflow. 


The Gale deluxe portable air con- 
ditioning unit is recommended for 
cleaning, cooling, dehumidifying, and 
circulating the air in rooms of 
average size. 


The company’s standard unit is 
basically the same in _ operating 
principle as the deluxe conditioner, 
but does not have all the refinements 
of the other model. Capacity is 
4,000 B.t.u. per hour. 


Both Gale units are finished in a 
neutral color to harmonize with 


Railways Get 738 New 
Cooled Cars In ‘39 


NEW YORK CITY—A total of 
738 new air conditioned railway 
passenger coaches were placed in 
Operation during 1939, according to 
figures released by the Association 
of American Railroads. Class I 
railroads and Pullman Co. had 11,715 
Such cars in operation on Jan. 1, 
1940, the association’s report showed. 


Greatest increase during the past 
year was shown by Class I railroads 
which accounted for 574 of the new 
cars. Pullman Co. added 164 during 
the year. 


_BUFFALO—General Air Condi- 
tioning Co., Inc., western New York 
representative for General Electric, 
is going out of business, it was 
announced by Lars Hedstrom, presi- 
dent. The company, located at 3094 
Main St., has handled the General 
Electric line for about three and a 
half years. 


.Mr. Hedstrom said he has no 

immediate plans for the future. He 

Said the business was closed because 

it was “unprofitable.” Mr. Hedstrom 

also has resigned as treasurer of 

the Air Conditioning Council of 
estern New York. 


room decorations, and have chrome 
trim. They require no special wir- 
ing or plumbing, and are installed 
by setting in a window sill and 
plugging into a light socket. 


WASHINGTON, 'D. C.—Shipments 
abroad of American air conditioning 
equipment in 1939 were valued at 
$2,134,655, a gain of 27% over the 
corresponding trade in 1938, the 
Department of Commerce reports. 
Self-contained air conditioning units 
comprised about one third of the 
trade in both years. 


United States exports of air condi- 
tioning equipment to Asiatic markets 
last year totaled $947,925, represent- 
ing 44% of the total shipments to 
all countries, and a substantial gain 
over the corresponding shipments in 
1938, which were valued at $613,872. 
Iran was the best export customer 
during 1939, taking shipments valued 
at $288,126, compared with $95,403 
in 1938. British India was the third 
best market, U. S. exports to that 
country totaling $190,249, compared 
with $154,646 in the preceding year. 


1938, respectively, were as follows: 
Netherlands Indies, $118,232 and 
$95,356; British Malaya, $82,135— 
$51,194; Hong Kong, $46,449— 
$13,977; Philippine Islands, $51,189— 
$79,026; Iraq, $39,890—$15,177; and 
Saudi Arabia, $26,594—$31,481. 


Usually the best U. S. export mar- 
ket for air conditioning equipment, 
Canada dropped to second place in 
1939, with purchases of $204,181, 
compared with $227,942 in 1938. 
Exports to Latin American markets 
totaled $504,310, a large increase 
over the 1938 trade, valued at 
$311,252. 


Sales to Brazil more than doubled 
during the year, reaching $163,780, 
compared with $68,875 in 1938. 
Larger shipments also were made to 
Colombia, $56,448 against $8,648; 
Chile, $44,006—$16,666; Mexico, 


Value of Air Conditioning Exports (Including Heating) Jumps 
27% In 1939 To Reach Total of $2,134,655; Asia Absorbs 44% 


equipment shipments to Europe 
totaled $227,115 in 1939, compared 
with $205,810 in 1938. Substantially 
increased exports were made to 
Great Britain during 1939, shipments 
totaling $108,771, compared with 
$66,208 in the preceding year. 


Other European markets taking 
fairly sizable shipments in 1939 and 
1938, respectively, were as follows: 
Germany, $18,783—$15,251; France, 
$15,053—$23,439; Soviet Russia, 
$11,967 — $16,039; Netherlands, 
$11,812—-$12,476; Sweden, $11,708— 
$8,782; and Yugoslavia, $9,446— 
$7,366. 


Ranking as the fifth best export 
market for U. S. air conditioning 
equipment in 1939, South, Africa took 
shipments totaling $140,482, com- 
pared with $125,045 in 1938. Ship- 
ments to Egypt dropped during the 


Shipments to 
Asiatic markets during 1939 and 


other important | —$43,132; and Peru, $31,075—$29,491. | $88,817 in 1938. 


United States 


$65,148—$21,956; Venezuela, $48,234 | year, however, to $45,188 from 
Sales to Australia 
air conditioning ‘ also declined, to $40,078 from $65,456. 
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nterested in quick freezing? 


( and who isn’t nowadays? ) 


READ HOW “FREON”* REFRIGERANTS MAKE 


LOCKER PLANTS MORE PROFITABLE 


OOLING EQUIPMENT using one 

of the “Freon” refrigerants offers 
so many advantages to locker plant 
operators that it is now used in the 
majority of new installations. 


The most obvious advantage of 
“Freon” refrigerants is their complete 
harmlessness to foods of any kind. 
There is no danger of heavy losses 
through spoiled meat, vegetables, 
fruit or berries if any of the refriger- 
ant should leak out. Many owners of 
locker plants have found that dem- 
onstrations of the complete harm- 
lessness of “Freon” refrigerants to 
foods are very effective in soliciting 
business. 


“Freon” refrigerants permit use of 
the newer and more modern methods 
of refrigeration, where direct expan- 
sion is used instead of brine coils. The 
plate system of quick freezing, em- 
ploying compressors using ‘‘Freon”’ 
refrigerants, provides the fastest and 
most economical type of freezing. 
Foods in direct contact with the 
plate freeze faster than when they 


rest on pipes, which provide only a 
fraction of the direct cooling area. 
Packages retain their attractive ap- 
pearance... there are no ridges such 
as may be formed by pipes. There is 
less frosting of plates, and if frost 
occurs, it can be removed quickly 
and easily with a brush. This is an 
extremely important advantage. 


The compactness of the plate sys- 
tem, and the speed with which it 
freezes foods, means that a smaller 
quick freezing room can be used, 
thus giving you more locker space to 


<> 
FREON 


REG. U. S. PAT. OFF, 


vofe sefecperantl 


*‘*Freon’’ is Kinetic’s registered trade 
mark for its fluorine refrigerants. 


produce income. Furthermore, there 
is no need to invest in large amounts 
of iron pipe. 


Initial costs are less than for brine 
systems operating at freezing tem- 
peratures. Where brine is used at ex- 
tremely low temperatures in order 
to cut down on the amount of pipe 
used, the necessity of cooling the 
brine to such a low temperature re- 
sults in high operating costs. 


Further, brine at extremely low 
temperatures presents serious de- 
frosting problems, and increases the 
dehydration of unwrapped foods. 
Neither of these problems occurs 
when systems employing “Freon” 
refrigerants are used. 


These are some of the reasons why 
an ever-increasing proportion of new 
locker plants install compressors us- 
ing “Freon” refrigerants. Be sure to 
make a thorough examination of the 
advantages of “Freon” refrigerants 
before you make up specifications 
for locker plant installations. 


KINETIC CHEMICALS, INC., TENTH & MARKET STREETS, WILMINGTON, DELAWARE 
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Ten Negatives of 
Air Conditioning 


IR CONDITIONING, after a 

few years of roseate positives, 
has become a business which is 
almost entirely spoken of today 
in terms of negatives. Almost 
everybody, including this publica- 
tion, has had a fling at pointing 
out what was the matter with 
air conditioning. 


There is no doubt that the 
negatives have been deserved, and 
that the industry has needed 
purging of the poisons which had 
been allowed to permeate its 
system. And there are evidences 
that the sharp criticisms the 
industry has received have done 
considerable good. 


Movement Toward Sanity 
Gaining Momentum 


At the present moment, as the 
' spring-and-summer selling season 
is getting under way, there are 
more encouraging factors to be 
seen than have been observable 
in any past season. Particularly 
commendable are the attempts 
now being made toward coopera- 
tion and collaboration in telling a 
united, rather than a wildly con- 
fused, story to the public. 


Nevertheless, the seeds of dis- 
cord have been widely sown in 
the industry, and no doubt some 
of the same shoddy tricks which 
have so damaged the business 
will still be practiced in the field. 
In this connection, it may be 
interesting to note the set of 
“don’ts” recently issued by Dr. 
Willis H. Carrier: 


How To Avoid Trouble 
In Air Conditioning 


1. “Don’t make rash promises 
about miraculous ‘cures’ for vari- 
ous ailments through air condi- 
tioning. Air conditioning may 
help to alleviate suffering of hay 
fever victims, for instance, but 
will not cure them. 


2. “Don’t sell inadequate equip- 
ment just to make the sale. A 
room cooler will not condition a 
large store. 


3. “Don’t allow people to ‘show 
off’ their air conditioning systems 
by running them ‘40° cooler than 
outside.’ 


4. “Don’t .take anything for 
granted in figuring or installing 


a system. Air conditioning is an 
exact, mathematical science and 
should be treated as such. 


5. “Don’t stop trying to cut 
costs where it can be done legiti- 
mately and without affecting the 
efficiency of the system. Hundreds 
of subsequent installations may 
depend upon it. 


6. “Don’t cease looking for new 
outlets and markets for air condi- 
tioning. Twenty years ago, we 
would never have dreamed of 
installing equipment in the deep- 
est gold mine in South Africa. 


7. “Don’t place outlets so breezes 
keep the boss cool and give his 
secretary a ‘pain in the neck.’ 
One person, conducting a ‘one-man 
campaign against air conditioning,’ 
can do more harm than 10 
satisfied customers can do good. 


8. “Don’t fail to sell air condi- 
tioning for winter use as well as 
summer. More and more people 
are recognizing its year around 
value. 


9. “Don’t ‘pinch pennies’ when 
installing equipment and duct- 
work. You'll save your client 
money in the long run through 
lower operating cost and satisfac- 
tion. 


10. “Don’t take anything for 
granted about the public’s knowl- 
edge of air conditioning. Educate 
the general public, wherever possi- 
ble, to the advantages of true 
air conditioning. Progress. in 
development of the industry can 
be traced to the public’s insistence 
on equipment which performs the 
full functions of air conditioning.” 


This seems like sound advice, in 
view of lessons the air condition- 
ing business has learned at great 
cost. Most of the industry’s grief 
has been of its own making; but 
now that “warning” signs have 
been erected over common pitfalls, 
less grief and more profits should 
be expected. 


Give American 


Genius A Chance 


RGUMENTS'- against New 

Deal policies are frequently 
met with comments like: “But 
would you let people starve?” or 
“Look at all the humanitarian 
things that have been done for 
the common man.” 


Just what has been done for 
the “common man” is a matter 
which in itself is open to debate. 
But, for the moment, granting 
that some “humanitarian” legisla- 
tion has helped the “common 
man,” it can also be pointed out 
that enough other damaging blows 
have been dealt to our economic 
system that the supposed benefits 
received by the “common man” 
(definition: “pressure groups’’) 
have more than been cancelled by 
waste and sabotage in other lines. 


Cost of Gold Purchase 
Program Paid By Everyone 


One can call attention to the 
enormous subsidies that the gov- 
ernment is giving the British 
Empire, Russia, Japan, and 
Mexico, for example, by its pur- 
chase of gold and silver at prices 
approximately twice the market 
value of those metals—commo- 
dities which the government does 
not use or put into circulation, 
but buries. 


By so doing, we are financing 
the wars of the world. We have 
helped pay for Japan’s invasion 
of China, Russia’s invasion of 
Finland, Great Britain’s rearma- 
ment program, and the mainte- 


They'll Do It Every Time . . . 


By Jimmie Hatlo 
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nance-in-power of Mexico’s com- 
munistic regime. All we have 
received in return is an enormous 
addition to our public debt. But 
that is also a story in itself. 


more important (or 
disastrous) is the deification of 
personal helplessness, the dis- 
couragement of individual pioneer- 
ing, the breakdown of morality 
which have been fostered by New 
Deal paternalism. 


Even 


Scientist Tells How U. S. 
Can Revive Prosperity 


For damning evidence, listen to 
the words of a great American 
scientist, one of those who could 
follow in the footsteps of the 
Edisons, the Bells, the Fultons, 
and the Steinmetzs to lead 
America on to new heights of 
prosperity—if the government 
would give him a chance. The 
scientist is Dr. William Jay Hale 
of the Dow Chemical Co. 


Doctor Hale, guest speaker at 
the annual banquet of the Detroit 
chapter of the American Institute 
of Banking in the Hotel Statler, 
Saturday night said: 


“We went to the government 
for support in the development 
of organic materials for indus- 
trial uses. It is the one real 
key to the unemployment problem. 
Why, the government wasn’t in- 
terested in solving that problem,” 
he stated. 


“Every unemployed man gets 
his support from the government 
and every unemployed man means 
a vote to keep these politicians 
in power. They don’t want those 
10 million voters to get jobs 
because then they couldn’t control 
their votes,” he said. 


Asked just how chemists could 
create 10 million jobs quickly, 
Doctor Hale retorted that one 
product alone could absorb the 
nation’s entire unemployed. 


“That product is alcohol,” he 
said. “In the near future, all cars 
will run on alcohol because it’s 
potentially a far superior fuel to 
gasoline. Every year, this nation 
consumes 20 billion gallons of 
gasoline. Let’s say that we use a 
10% alcohol fuel, which incident- 
ally is also a better fuel than pure 
gasoline. It would take three 
million more men on the farms 
to produce that two billion gallons 
of alcohol. 


bin: at = ; Paaal Y “i 
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“Why we would have to be 
careful not to create jobs too 
fast. 


“Did you know that Germany 
today is running cars and _ air- 
planes on part alcohol?” he asked. 
“There’s a little town in Nebraska 
where they’re selling a 10% 
alcohol gasoline to the farmers 
at a premium of 1% cents a 
gallon. And they buy it because 
it is far superior in every way to 
ordinary gasoline.” 


Prevent New Developments 


Doctor Hale said that one of the 
greatest potential raw materials 
in existence is the castor bean 
from which castor oil is produced. 
He pointed out that hundreds of 
thousands of pounds are imported 
from South America each year. 


“We tried to get some southern 
farmers to experiment with them 
as a new crop. These farmers 
were being paid not to plant 
cotton so they declared that 
inasmuch as castor beans are a 
soil depleting crop, and the gov- 
ernment would halt their benefit 
payments if they planted them, 
they weren’t interested. 


“We then told them to forget 
the government and we would 
pay more for castor beans than 
they got for not planting cotton. 
But they still weren’t interested 
because it meant extra work and 
they were sure of the government 
money. 


“I tell you this New Deal has 
made us a nation of defeatists,”’ 
Doctor Hale charged. ‘We just 
haven’t got any spirit left, but we 
better start getting some pretty 
soon or the rest of the world will 
leave us behind.” 


LETTERS 


If You Don’t Want 
To Spend $200 - - 


3903 Benton St., N. W. 
Washington, D. C. 
Sirs: 

Your name has been suggested to 
me by McGraw-Hill, 330 W. 42nd St., 
New York, N. Y., as follows: “I am 
sure they will be able to supply you 
with the information you need.” 


My need, or desire, is for informa- 
tion on servicing of household refrig- 
erators without expenditure of any 
great amount of money, which would 


a. Matt 


be a hardship on me and mine at this 
time. I have opportunity where I 
work of obtaining experience with 
several makes of such refrigerators, 
and I am desirous of supplementing 
this by the study of a plain under- 
standable treatise on as many differ- 
ent types as is possible with above 
limitation? 

Please do not consider this as a 
request, or authority, for sending a 
representative of a school having a 
$200.00 or $300.00 course of instruc- 
tions to call on me. 

LuKE B. RoBERSON 


Answer: The Master Service Man- 
uals on household refrigeration are 
available at $1 per copy from any of 
the leading refrigeration supply job- 
bers, or may be purchased direct by 
mail. These books are entirely reliable 
and understandable. 


Locker Plants 
In Vermont 


T. S. Brennan 
Architect and Designer 
Middlebury, Vt. 
Editor: 

I would like to receive your booklet 
on Locker Refrigeration Plants which, 
I have been advised by General 
Electric is published by you. I am 
enclosing herewith my check in pay- 
ment for same. Should the charge 
be otherwise let me know and I will 
send you the correct amount. 


I would like to obtain information 
regarding the use of saw dust for 
insulation and a method of prevent- 
ing condensation therein, lessening 
its effectiveness. Can you advise 
me where this information may be 
obtained ? 

If you have any other information 
affecting all phases of such plants 
I will appreciate you sending me 
same with any charges in connection 
therewith. Also any laboratory to 
which I may refer my _ inquiries 
particularly regarding insulation. 

T. S. BRENNAN 


Note: Does anybody know how to 
turn sawdust into insulation? Any 
material which absorbs water is 
worse than nothing. 


And Locker Plants 
In Texas 


OK Grocery 
Crockett, Tex. 
Sirs: 

Enclosed find check for $1, please 
send us Mr. P. B. Redeker’s book, 
Manual LS-1. 

We are installing a 150 locker sys 
tem in connection with our grocery: 
We noticed writeup on book in the 
Progressive Grocer. 

J. C. Saunpers, Owner 


Hold Everything 


811 Chicago Ave. 
Evanston, Iil. 
Sirs: 

Before the next issue of your 
valuable paper can reach me, | will 
have changed my residence, so ‘ 
avoid the chance of missing a COPY 
will you please delay mailing until I 
am able to advise you of a neW 
address? 

JOHN Bipdle 
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Full-Size Ovens Feature New Crosley Electric Ranges; 
G-E, Frigidaire Announce Special $100 Models 


CINCINNATI—New and improved 
features mark the new 1940 line of 
Crosley electric ranges, just an- 
nounced. Full-size oven is used in 
all models, from the apartment size 
to the large deluxe model. All ovens 
have 2 inches of fiber glass insula- 
tion. 

Other standard features include 
one-piece seamless top, Chromolox 

. surface units, each with 6-heat con- 
trol switches, and Chromolox ‘Heat 
Flo” units with 5-heat switches. 
Ovens in all models are 17 inches 
wide, 15 inches high, and 20 inches 
deep, are equipped with indicating 
thermostat for accurate, automatic 
heat control, and provide fast pre- 
heating. 

Deluxe model M-840 is full porce- 
lain finish inside and out. It has a 
one-piece united cooking top with 
insulated work space... There are two 


Crosley M-840. 


6% inch and one 8-inch Chromolox 
units, a built-in 6-quart deep well 
cooker, all of which are controlled 
by separate 6-heat switches. An 
appliance outlet is also provided. 


It has a fast heat, one-piece por- 
celain lined oven, with heat distribu- 
tor over bottom unit, smokeless 
broiler grille, three utility drawers, 
and toe-room base. Floor space 
required is 40 inches wide by 24 
inches deep; overall height is 41 
inches. Combination lamp, electric 
clock, timer, and minute minder is 
available at extra cost. 


Model M835 has a divided top, of 
one-piece construction, with two 6% 
and one 8-inch Chromolox ‘“Heat- 
Flo” units, a built-in 5-quart deep 
well cooker, all controlled by 5-heat 
switches, and appliance outlet. The 
oven is the same as in model M840, 
with smokeless broiler pan and utility 
drawer. Floor space required is 36 
inches wide by 22 inches deep, over- 
all height is 41 inches. The lamp 
set, as with model M840, is available 
at extra cost. 

Apartment model M830 has the 
same full size oven as the two larger 
models and the same 2-inch fiber 
glass insulation, three Chromolox 
“Heat-Flo” units and controls the 
Same as model M835, as well as 
appliance outlet. Floor space re- 
quired is 20 inches by 24 inches; 
overall height is 41 inches. It is 
adapted to modern built-in kitchens. 


142,318 Household Washers 
Shipped In February 


CHICAGO -— Household’ washer 
shipments in February were second 
highest in the industry’s history, 
reaching 142,318, an increase of 
nearly 10% over February shipments 
last year, according to figures 
reported by American Washer & 
Ironer Manufacturers Association. 

Ironers shipped in February totaled 
10,183, compared to 9,601 for 
February of 1939. 


BRIDGEPORT, Conn. — Certain 
economies in respect to accessories 
and trim, plus a careful analysis of 
public demand,. paved the way for 
the entry of the newest challenger 
in the $100 electric range class— 
General Electric’s model BX40. 

Three five-speed Calrod surface 
units, a 6-quart thrift cooker, and 
a four-heat oven comprise the cook- 
ing equipment of this new range. 
Two of these surface units are 6 
inches in diameter, and are rated 
at 1,250 watts; one is an §8-inch, 


General Electric BX40. 


2,100-watt unit. The thrift cooker 
is rated at 625 watts. Oven is 
equipped with two open coil units, 
the upper of 2,200-500 watts and the 
lower of 2,000 watts. 

The range is finished in white and 
is built to the floor, with a black 
alkali-resistant toe-cove base. It has 
an all-porcelain-enameled, one-piece 
body, and one-piece stain resistant 
cooking top. 


Oven is located in the middle of 
the range, just below the cooking 
surface. Immediately beneath it is 
a large storage drawer. 

Non-tip oven shelves are brightly 
finished, and the drop-type oven 
door is counterbalanced. Oven pilot 
light is on the backsplasher, as are 
all switches. There is a_ single 
aluminum pan, easily removed and 
cleaned, under each surface unit, 
and two porcelain enamel drip trays 
in the oven. Broiler pan is porce- 
lain enameled, and oven lining is of 
blue porcelain. A _ bi-metallic type 
oven temperature control has a 
finger-fit dial. 

Optional equipment includes clock, 
timer, chrome-plated  electrikettle 
with self-protected Calrod units, and 
white glass lamp shade. 


Table-Top Ironer 


Kelvinator Model 30-D ironer is 
for use in homes where space 
is at a premium. 


DAYTON, Ohio— Plunging into 
the thick of the competition for the 
$100 electric range market, Frigidaire 
has made its bid with Model B-10-40, 
a base type range which bears a 
suggested retail selling price of 
$99.75 in Zone A. 


This new unit is said to have all 
basic construction features of the 


Frigidaire B-10-40. 


other standard and deluxe models in 
the Frigidaire line, including a full 
size twin-unit oven, high speed 
broiler, regular five-heat surface 
units, ‘“Thermizer” cooker, one-piece 
stainless porcelain cabinet and work- 
ing top, silver contact switches, and 
armored wiring. 


Price of the B-10-40 is $20 less 
than the suggested retail selling 
price of the B-15-40, which previously 
had been the lowest priced household 
base type model in the company’s 
line. 


Deluxe 8-Cu. Ft. Model 
Added To Dayton “40 


Refrigerator Line 


BUFFALO—A new deluxe 8-cu. ft. 
model, fully equipped with conve- 
nience features, has been added to 
the 1940 Dayton line of household 
refrigerators manufactured by Heinz 
& Munschauer here. 

This model has a large “speed 
freezer” evaporator equipped with 
ice cube trays and a dessert tray 
which may be removed to provide 
storage space for frozen foods or 
other bulky items. There also is 
a full-view glass-covered vegetable 
crisper. Blue trim on the evaporator 
door matches the plastic handles on 
the crisper and the defrosting tray. 

Center shelves of this refrigerator 
have dual position supports which 
make possible a variety of shelf 
combinations. <A large, hinged-type 
non-refrigerated storage compart- 
ment is located in the base of the 
cabinet. 

This new model was added to the 
line, the company explains, in a 
further effort to cash in on the 
growing demand for refrigerators of 
larger capacity. 


February Cleaner Shipments 
Gain 28% Over 1939 


CLEVELAND — Vacuum cleaner 
sales for February totaled 144,373, 
an increase of 28% over the 112,322 
sales reported for the same month 
last year, according to figures 
released by Vacuum Cleaner Manu- 
facturers Association. It was the 
second highest February in the 
industry’s history. 

Cleaner sales for the first two 
months of the year totaled 264,541. 


Stewart- Warner Promotes 
Terry and Eckstein 


CHICAGO—Promotion of William 
F. Terry and Paul Eckstein, both of 
Stewart-Warner’s radio division, has 
been announced by the company. 


Mr. Terry, formerly assistant pur- 
chasing agent for S-W radio parts, 
has been appointed radio division 
superintendent in charge of produc- 
tion. His new duties include the 
supervision of all production and 
assembly for S-W radios and parts. 

Mr. Eckstein, who has been work- 
ing in the home office of the com- 
pany’s radio division, has been placed 
in the southeastern territory as a 
radio and appliance field man. 


NEW. 


J“ Y 
a” » # 


f Capacity 
? 7” diam. 


WHEEL \Y PULLER 


simple, efficient tool for hard pulling 
jobs such as flywheels, fans and pulleys— 
universal for all make _ refrigerators. 
Rotating arms grip in any position— 
internal or external pulley—odd and even 
spoked wheels. Hex head power screw 
has narrow band to facilitate hand turn- 
ing. Made of special steel, hardened and 
tempered. Fully guaranteed. Sold by 
mill supply and refrigeration jobbers. 


j. H. WILLIAMS & CO. 


225 Lafayette St., New York, N. Y. 
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REFRIGERATION TOOLS 


with Genuine FRIGIDAIRE 


THERMOSTATIC 


EXPANSIO 


To Properly Balance and Control Refrigeration Equipment 


@ You'll find Genuine Frigidaire 
Thermostatic Expansion Valves meet 
every requirement for the efficient, 
economical operation of your refrig- 
eration equipment. They are de- 
signed to meter an adequate supply 
of the refrigerant to the evaporator 
regardless of the load — giving you 
proper balance and control of your 
refrigerating equipment constantly! 


Ne <% 
C, SS 
Sion -gyit * 


N VALVES 


The Genuine Frigidaire Thermo- 
static Expansion Valve is compactly 
constructed. Top quality — made of 
non-corrosive metals and sealed 
against infiltration of air and mois- 
ture—with a frictionless self-align- 
ing, self-cleaning needle. Available 
in capacities from % to 25 tons. May 
be used for Freon 12, Sulphur 
Dioxide, and Methyl Chloride. 

Contact your distributor at once 
for full details. 


JO SATISFY YOUR EVERY REFRIGERATION SERVICE NEED — 
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EASILY ADJUSTED... 


TO CONTROL CAPACITY so 
® that a//of the active surfaces of the 
evaporator are in use at ALL TIMES! 


TO MEET REQUIREMENTS OF 
* SUPER-HEAT SETTINGS for 
various commercial applications. 


TO MINIMIZE REFRIGERANT 
* SURGE AND SWING to maintain 
constant capacity of the evaporator. 
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The Preferred METHYL CHLORIDE Jor Service Work 


2 Company (Inc.)+ The R. & H. Chemicals Department - Wilmington, Delaw 


District Offices: Baltimore, Boston, Charlotte, Chicago, Cleveland, Kansas City, Newark, New York, Philadelphia, Pittsburgh, San Fe ameicte 
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Fedders Dallas Branch 
Now In Larger Quarters 


DALLAS, Tex.—Fedders Mfg. Co. 
has moved its Dallas branch to 2118 
Main St., where increased warehouse 
facilities accommodate a larger stock 
of all products, including the new 
line of wall type and Series 73 unit 
coolers, and a full stock of valves 
and coils. Complete product display 
is maintained at the new location. 


South Omaha Shop Takes Line 


OMAHA, Neb.— George Huettel- 
maier of South Omaha Electric Shop 
has taken on the Gibson line of 
refrigerators. 


From V/q to 
25 TONS 


of refrigeration 
_ Conditioning equipment com- 
prises air and water cooled — 
‘ condensing units for pra : 
cally all types of commercia 

_ applications up to and includ- — 
; ing 25 tons of refrigeration... 

Catalog promptly on request. ‘. 
Brunner Manufacturing Co., : 
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“‘Accordion-Like’ Plates 
Designed For Fountains 


LANSING, Mich.—A system of 
low-side soda fountain refrigeration 
equipment for original installation or 
replacement service is being pro- 
moted by Kold-Hold Mfg. Co. 

A new Kold-Hold flat plate on 
each side of a row of ice cream 
cans will provide, the company 
claims, ideal dipping temperature or 
ample cooling for packaged novelties. 
The plates operate at —2° to 2° F. 

Adjustable feet and side brackets 
give these units accordion-like flexi- 
bility, it is said, so that they may 
be fitted to any fountain, old or new. 


There is nothing about the system 
to wear out, leak, corrode, or require 
service, the manufacturer § states, 
and there is no odor of any kind. 
Further claims state that the com- 
pressor operates much less frequently 
with this system, and the “stored 
cold” equalizes and uniforms tem- 
peratures for peak-load operation. 


A change to this Kold-Hold equip- 
ment requires no engineering adjust- 
ment of basic design. The top is 
simply removed, the old brine or 
alcohol tank and sleeve lifted out, 
and the new plate assembly adjusted 
to fit the compartment. 


Evaporator arrangement is such 
that the refrigerant circulation is 
completely around the outside of the 
unit so as to assure even and 
progressive freezing toward the 
center, which further assists in 
maintaining long running and long 
off-cycles for the condensing unit, it 
is said. 


Boys Store Named Dealer 


RHINELANDER, Wis.—The Econ- 
omy Boys Store here has_ been 
named dealer for Leonard electric 
refrigerators. Richard Teschner is 
manager. 


New Interior Features 
Added To ‘Koldrink’ 


CINCINNATI — A _ new bottle 
cooler employing a forced dry air 
cooling system, powered by a her- 
metic cempressor of new design, and 
bearing a five-year warranty has 
been added by Crosley Corp. to its 
line of Koldrink beverage coolers. 


Among the features of this new 
unit is an automatic interior light 
which operates with the opening and 
closing of the storage compartment, 
sliding and removable wire baskets 
for bottles or for food, wire dividers 
for segregating various brands of 
beverages or warm bottles most 
recently added to the box, and 
automatic control for the prevention 
of freezing. 

The aluminum-finished tank is 
16% inches deep and nearly 8% cu. 
ft. in capacity. It is said to be able 
to hold over seven cases of 6-ounce 
bottles, over five cases of 12-ounce 
bottles, 28 half-gallon bottles upright, 
or 45 quart milk bottles upright. 
Wire baskets are 3% inches high, 
and hold 6 or 12-ounce bottles, cans, 
% pint or pint milk bottles, or 
packaged food. 


The heavily insulated covers are 
of stainless steel, as is the top 
rim of the cabinet. Cabinet body is 
of 20-gauge bonderized steel with 
baked-on green enamel. 

Overall dimensions are: height, 
37% inches; length, 4554, inches; 
width, 26%, inches. Net weight is 
332 pounds, shipping weight, 384 
pounds. 


Byrne Sells Frigidaire 


ROCKINGHAM, N. C.—J. T. 
Byrne, who has had _ considerable 
experience in selling commercial re- 
frigeration equipment, has taken on 
the complete Frigidaire line of 
household appliances here. 


nditioning Coils 


These durably built, conservatively rated coils are 
available of materials suitable for any cooli 
ing medium. 
bond between fin and tube is effected in Marlo coils 
by use of extreme mechanical expansion. 

Special costly brazin 
return bends and headers insures Le age ressure- 
tight assembly. y teh 
and tested at 1000-pound pressure under water. 


or heat- 


A permanent mechanical and thermal 


on all joints between tubes, 


All coils are thoroug ydrated 


Crosley Introduces New Bottle Cooler 


Forced air cooling through louvered openings, an automatic interior 
electric light, and removable wire baskets are some of the features 
of Crosley’s new bottle beverage cooler. 


Pa RR re om eee meme, ont a om 


- - - - - And Frigidaire Does Likewise 


Cut-away view of Frigidaire’s new 


the duct through circular perforations. 


“dq ry” 


bottled beverage cooler. 
Refrigerated forced air is sent through the metal duct located at the top 
and toward the rear of the cabinet out of the way. This cold air leaves 


Passing down over the bottles 


which are to be stacked between the adjustable screens shown, the air 
is drawn back through the perforations in the lower half of the high 


narrow duct shown at the front of the cabinet liner. 


Through this duct 


it is drawn back and again sent through the refrigeration coils for 


recooling and the start of another trip through the cabinet. 


Shown at 


lower right is the refrigerating compressor in a compartment providing 
cross ventilation. 


Marlo Coils—PRICED FOR TODAY’S COMPETITIVE 

MARKET. Write for special Bulletin No. 396. 7 p 

4 — 4 duct. In then asses over the 
MARLO COIL co. Equalizing Duct Used bottles stored in the cabinet, cooling b 
Refrigeration Equipment Manufacturers the top bottles first. The air is y 
6135 Manchester Ave., St. Louis, Mo. rain In F rigidaire Cooler then recirculated through the cool- . 
; ing coils and again introduced into : 
DAYTON, Chio—Two new ay | 0) 
storage bottled beverage coolers, Designed for under-counter loca- e' 
one having a capacity of 400 12- tion, the lids of the cabinet slide re 

- . ounce bottles and the other with a | from front to rear on stainless steel 
WILL THIS. UNIT YES, MRS JONES, IT'S s TH t 4 | GH T | OTOR capacity of 660 12-ounce bottles, | tracks. Compressor is located in one pe 
RUN FOR YEARS? EQUIPPED WITH “ ’ aye: have been added to Frigidaire’s secrines’ win So cam = > in 
WAGNER MOTOR! BONNE IE Aol SIR MRA MCT TME | ccuinment ete” | is so arranged that it may be slid ; 
These coolers use a continuous | forward or back on a special track pe 
down-draft flow of forced cold air, | t© facilitate cleaning or servicing. ge 
Dasher, refrigerators, and air conditioning equipment delivered through an “equalizing” In addition to bottled beverages, al 
powered by Wagner motors, continue to give faithful, duct at the top of the cabinet. The | food items may be stored in a in 
reliable, efficient service year after year. This record of cold air flows downward through | compartment provided at one end of th 
Wagner motor performance increases the sales possibil- perforations in the bottom of this the cabinet. " 
ities of these appliances through increased confidence of 


users and dealers — an added sales feature that you can- 
not afford to overlook. 


Alert dealers, realizing the value of this user acceptance, 
are quick to tell their prospective customer that the ap- 
pliance in question is equipped with a Wagner motor. 
The complete confidence which users place in Wagner 
motors helps the dealer sell Wagner-motored appliances. 


. . . We've designed the chatter out of SUPERIOR check les 
valves . . . you can definitely bank on that! ha 


.. . Opens and closes tightly below six ounces pressure. . - 


The tay performance and long life of Wagner Minimum of pressure drop . . . All internal parts removable wh 
. . or soldering lines to valves, or for future inspection 0 
motors helps the manufacturer of the appliance build up parts, without vemeving valve’ fram line. P - 


a desirable reputation for his product. 


Send for bulletins MU177 and MU182 containing com- 
plete technical data on Wagner motors. Wagner main- 
tains 25 sales and service branches conveniently located’ 
throughout the country. Trained sales-engineers are 
always ready to assist you in selecting the’ exact motor 
for your equipment. 


TRULY—A SUPERIOR CHECK VALVE 
Sold by leading jobbers everywhere ... Write for Catalog Bl 


SUPERIOR VALVE & FITTINGS COMPANY 


Export Department: 100 Varick St., New York,N. Y. - 1509 W. LIBERTY AVE., PITTSBURGH, PA. 


FOR (fetter Goolers 


WRITE 


FOR OUR 
ela ashe 1940 New catalog shows our improved 
CAGE ECR CORPORATION ! CATALOG/ line of Direct Draws, Dry Kool 
St. Leo aaa Beverage Coolers, Bottle Coolers, 
: ‘ Gentlemen: ya Walk-In Coolers and other refrigeration i=] 
Wagner Electric Corporation Please send me FREE bulletins MU177 and MU182. x< equipment. Dealers and distributors write 
Sth ne ioc ee : lt to Desk 40 for catalog and particulars. 
> ‘ty i .” es i Address. m ~~ UNITED REFRIGERATOR MFG., INC. PAL rites) = 
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Dust Off the Old Prospect File 


—lt’s Full of Replacement Leads 


But Dealers Will Have To ‘See Em To Sell ’Em’ 
On Advantages of Deluxe Models 


Prospects for replacement refrigerators are where you find 
them, Mr. Keating says—and in this, the fourth of his series 
of articles on this growing market, he gives some pertinent tips 
which any dealer can use to dig out gilt-edge leads on deluxe 


equipment buyers. 


Canvassing, in one guise or another, is almost an essential 
in getting any sizeable piece of this business, Mr. Keating 


contends—but he gives a worthy alternative, the 


survey” method. 


“appliance 


By Paul W. Keating 


In order to sell the best refrig- 
erator models in your line to 
replacement market customers you'll 
have to do some merchandising. 


Now the term “merchandising” 
sounds pretty important and com- 
plicated. The experts in any line 
like to have a good, round dignified 
name for their specialty, because it 
sounds impressive. But if we sub- 
stitute for “merchandising” the real 
meaning of the term—making it 
easy for customers to buy—the com- 
plications drop away. 

Make it easy for customers to buy 
your deluxe models. But, to do that, 
you must first find the customers. 
And that means prospecting in the 
replacement market. How can you 
get the leads this rich market offers 
this year? 

First, if you have access to a file 
of customers who bought mechanical 
refrigerators in the years 1926-1935, 
go to that file. Blow the top layer 
of dust off, and then go to work on it. 


NEW LEADS FROM OLD 


Of course the address may be 
different now. You'll have to check 
up on that. But even in the larger 
cities, changes in address won't 
cause as much difficulty in setting 
up a live list of these prospects as 
you might imagine. Market studies 
dating back to 1930 show that about 
three out of four of these early 
customers for mechanical refrigera- 
tion were home owners. They are in 
the upper income groups. 

A few of these Grade “A” pros- 
pects will have bought a replacement 
box sometime during the last three 
years. But the great majority of 
them are still trying to get along 
with the old box. They’re actually 
paying for a new one, in terms of 
operating cost and inconvenience, 
even though they haven’t made a 
replacement! 

You'll notice that this first pros- 
pecting method implies outside sell- 
ing. You get a lead and then go to 
call on the prospect. If you have 
a better way to interest that pros- 
pect in buying a new box, well and 
good. But it’s doubtful that there is 
any better way. Prospects do come 
into the sales floor to buy. But 
there are many more who will choose 
to buy a new suite of furniture, a 
new car, or a new piano instead of 
a refrigerator unless you go to them 
with your sales story instead of 
waiting for them in the store. 


THE SURVEY METHOD 


Now for another prospecting plan 
that will give you well-qualified 
leads: the survey method. It isn’t 
hard to spot the residential territories 
where the majority of refrigerators 
were sold 8, 10, or 12 years ago. 
You can go into those territories and 
make a thorough investigation of the 
entire appliance market. 

By all means, make this a genuine, 
legitimate survey. Getting over-all 
market information is your first 
Objective. Don’t worry about the 
leads until your check on a territory 
is complete. Most dealers who do 
this job properly employ junior sales- 


men or market investigators hired 
specifically for the purpose. That 
leaves the way open for an experi- 
enced salesman to call back later 
on each qualified prospect. 


If you are going to these homes 
and asking for complete information 
about each major appliance—its age, 
brand, approximate price paid, ex- 
perience of the user with the appli- 
ance—you are asking a real favor 
of the householder. Obviously, any 
sale approached immediately on this 
first call can hardly be greeted with 
great goodwill by the prospect who 
has courteously cooperated in giving 
you information about your market. 


DON’T MUFF YOUR CHANCE 


So don’t abuse this privilege 
either on the original call to explore 
the market nor on follow-up calls. 
Naturally, if a prospect invites in- 
formation about a 1940 appliance, 
the way is open for selling. Other- 
wise see to it that your first purpose 
is simply to carry out a thorough 
market investigation. 


Results of such an inquiry may be 
used to plan the season’s selling 
program, sales quotas, and so on. 
The direct leads you get are impor- 
tant, but they should be kept 
secondary to the major objective of 
over-all market information. 

The amount of useful detail that 
can be uncovered by such a survey, 
when it is properly handled, is 
amazing. Women will often tell 
investigators that they are _per- 
petually annoyed because their pres- 
ent refrigerator has no convenient 
place to keep tall bottles; or that 
they can’t keep salad materials crisp 
and fresh; or that when they buy a 
new box, they want one with a 
porcelain enamel finish, pull-out 
shelves, or a door handle that’s 
easier to manipulate. 


DOUBLE-EDGED DOPE 


All this information serves a 
double purpose. It tells you what 
selling points to stress with all your 
prospects. And it tells you what 
particular advantages the individual 
prospect wants when she’s ready to 
buy. 

The market survey, even on the 
limited scale outlined here, can be 
overdone. It can be handled care- 
lessly and without regard to future 
goodwill. But when it is planned 
right and carried out according to 
plan, it serves the customer as well 
as the salesman. That’s as it should 
be. 

Enterprising dealers and salesmen 
have found a number of other ways 
to build a list of well qualified pros- 
pects for replacement boxes. Those 
who were not operating in the appli- 
ance field ten or more years ago 
often seek out the successful sales- 
men of that time who have gone 
into other fields. It is interesting to 
note that many of these men have 
won good positions for themselves 
not only in the refrigeration industry 
but also in other lines of business. 

A Chicago salesman who came 
into the refrigerator business four 
years ago has recently talked with 


WAY 


VEL Silver Yleet 


Smooth and silent as a sailboat, Servel’s “Silver 
Fleet” refrigerating machines offer you a standard 


of operating efficiency that is 3 to 5 years ahead of 
the field. Ask for the new 72-page catalog. Servel, 
Inc., Electric Refrigeration and Air Conditioning 
Division, Evansville, Ind. 


COMMERCIAL REFRIGERATING MACHINES 
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half a dozen of these “old-timers.” 
One is the promotion manager of a 
large Loop office building, another 
is sales manager of a drug store 
chain, a third is an account executive 
of an advertising agency. All of 
them were glad to'give useful infor- 
mation about the territories they had 
sold in earlier years. 


FOLLOW SERVICE LEADS 


Another fertile source of leads 
is your own service department, 
where’ service calls reveal _ the 
inadequacies of obsolete boxes. This, 
of course, is a standard method of 
prospecting, but it is often neglected. 


Since good leads are worth money, 
dealers and salesmen find that it’s 
worth while to pay delivery men for 
the leads they turn up in the 
kitchens they enter regularly. Utility 
companies that sell appliances also 
follow this practice to encourage 
leads from meter readers. 

A block by block lead-getting 
service can be performed even by 
high school youngsters who are paid 
for their efforts, as a number of 
dealers in good residential areas have 
discovered. 


THEY’LL WANT BIG ONES 


It seems likely that from now on 
a much higher percentage of 8-foot 
boxes can be sold to this market. 
People who have bought fives and 
sixes have outgrown them. During 
the last 10 years they have developed 
the habit of buying and_ storing 
much larger quantities of food than 
formerly. ° 

You have only to visit 10 kitchens 
at random in one of the above- 
average residential districts to see 
that this is true. Look into the 


refrigerators, and you find most of 
them packed to overflowing. 

Before ,these users had become 
accustomed to the basic values of 
mechanical refrigeration they were 
willing to accept limitations in the 
amount of food they could keep in 
the kitchen. Today it’s a different 
story. You'll find plenty of women 
who want a “*refrigerator large 
enough to prevent a cascade of 
groceries to the floor every time the 
box is opened. 


SELL UP, NOT DOWN 

Again, this means selling your 
best 8-foot box at every opportunity. 
You can sell down as a last resort; 
so long as you have these made-to- 
order prospects for the top of the 
line, that’s where you should concen- 
trate your selling. That is mer- 
chandising in the best sense of the 
word—filling your customer’s needs. 

In this series of articles we've 
covered the facts about the size of 
the 1940 replacement market. We’ve 
checked over some of the tremendous 
differences between today’s quality 
bargains and the outworn boxes now 
in the homes of these prospects. 

Beyond that, we’ve discussed prac- 
tical, effective methods for selling 
the superior advantages of these 
quality bargains to replacement mar- 
ket prospects. 

It’s an election year, but you can 
leave the worrying about platforms 
to the Republicans and Democrats. 
The salesmen who are going after 
the replacement market with top-of- 
the-line quality bargains are all 
nominated. They have a _ Profit 
Platform for this campaign. And 
they’re the men who will be elected 
to a full share of the profits in 
1940’s refrigeration sales. 


‘Parade of Inventions’ 
To Show U. S. Gains 
Under Patent Law 


WASHINGTON, D. C.—Under- 
secretary of Commerce Edward J. 
Noble and Commissioner of Patents 
Conway P. Coe will be speakers at 
a banquet April 10 in the Mayflower 
hotel, celebrating the sesquicenten- 
nial of the signing of the Patent 
Law by George Washington. A por- 
tion of the program will be broad- 
cast over the NBC blue network. 

In connection with the celebration, 
a “Parade of Inventions” will be 
staged in the Department of Com- 
merce Auditorium on the afternoon 
of April 10 for the benefit of guests 
of the sesquicentennial, to tell the 
story of 150 years of industrial 
progress achieved under protection 
of the Patent Law. 

George E. Hulse, president of 
American Society of Refrigerating 
Engineers, is a member of the na- 
tional committee for the celebration, 
of which Charles F. Kettering is 
chairman and Harry F. Hopkins, 
Secretary of Commerce, honorary 
chairman. Thomas Midgley, Jr., 
president of American Chemical So- 
ciety, is chairman of the executive 
committee. 


New Milwaukee Dealers 


MILWAUKEE—Two new appli- 
ance stores opened here are those 
operated by Carl Theep at 523 W. 
Mitchell St., and by Edwin G. Koepp 
at 3247 N. Green Bay Ave. 


REJECTED 


Here is the pile of discarded 
valves and valve parts which 
failed to pass  Virginia’s 
“triple-check” inspection 
and which await recondition- 


EXTRA DRY ESOTOO 


VIRGINIA SMELTING 


Every Virginia Cylinder 
Valve is Triple-Checked 
under ACTUAL WORKING 


CONDITIONS 


1. VALVE SERVICE DEPARTMENT—inspects 
all valves for cleanliness—tests for leakage 
under high pressure gas—repairs, cleans and 
retests all faulty valves. 


2. PLANT CYLINDER DEPARTMENT—removes 
all valves from incoming empty cylinders 
and replaces with an O. K.’d Service Depart- 


ment valve. 


3. SHIPPING DEPARTMENT—tests each filled 
cylinder for leakage through diaphragms, 
packing and stem. 


Finally—valve is sealed for shipment. 


For jobbers and service men who buy in cylin- 
der lots, Virginia’s ‘‘Triple-Check”’ system means 
Profit Protection against loss of refrigerant— 
against inconvenience of imperfect operation. 


V-METH-L METHYLENE CHLORIDE 


COMPANY 
Located at tidewater, Hampton Roads 


WEST NORFOLK 


VIRGINIA 


VIRGINIA 
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‘Central Service Carnival’ Is a Buying Show 


5 REFRIGERATION 
4 TUBING 


‘PENN BRASS & COPPER CO., Inc. 


ERIE, PA., U.S.A. 


IN AIR CONDITIONING 


Select your man-power with the same - engineering. Many have had years of 
care you exercise when buying equip- experience before taking _ training. 
ment. Men graduated from America’s Write and tell me the kind of man you 
largest refrigeration and air condition- want. I will send you the names of 
ing trainin several, especially selected to meet 


oe really know their 
business. h ave been thoroughly 
ee in both theory and practice 

experts with years of experience 
a the field. Every type of trained 
man available—heating, cooling, air 
conditioning, for instal ation and serv- 
ice work, or application and sales 


INDUSTRIAL TRAINING INSTITUTE 
2130-2158 Chicago, Tin 


Lawrence Avenue, 


your individual needs, with a frank 

statement as their ability. 

help you as I have helped other em- 

provers. No charge to anyone for 
lacement service. Address George L. 
ndler, Personnel Director, 


Give Steady Service... for 
Fan, Compressor and Pump Drives 
Steady, silent, smooth-running MANHATTAN 
V-Belts deliver lasting service because of their 
exclusive construction— endless whipcord strength 
member is in the neutral axis and completely 
floated in rubber. Resist side wear, stretch and 
destructive internal heat. 


THE MANHATTAN RUBBER MFG. DIVISION 


OF RAYBESTOS-MANHATIAN, INC. 


ot ener 


Passaic, New decney 


45 Sounsend Street 


Copies of Air Conditioning & Refrigeration News 
Bound for Reference Use 


Copies of Air Conditioning & Refrigeration News (formerly Electric 
Refrigeration News) for the past seven years are available in bound 
books. These volumes, each covering a four-month period, are bound in 
a stiff paper board cover or in black imitation leather. Prices: $3.00 
each for paper binding or $5.00 each for imitation leather, f.o.b. Detroit. 
Vol. 8—Jan. 4 to April 26, 1933. Vol. 17—Jan. 1 to April 29, 1936. 


Vol. 9—May 3 to Aug. 30, 1933. Vol. 18—May 6 to Aug. 26, 1936. 
Vol. 10—Sept. 6 to Dec. 27, 1933. Vol. 19—Sept. 2 to Dec. 30, 1936. 


Vol. 11—Jan. 3 to April 25, 1934. Vol. 20—Jan. 6 to April 28, 1937. 
Vol. 12—May 2 to Aug. 29, 1934. Vol. 21—May 5 to Aug. 25, 1937. 
Vol. 13—Sept. 5 to Dec. 26, 1934. Vol. 22—Sept. 1 to Dec. 29, 1937. 


Vol. 14—Jan. 2 to April 24, 1935. Vol. 23—Jan. 5 to April 27, 1938. 
Vol. 15—May 1 to Aug. 28, 1935. Vol. 24—May 4 to Aug. 31, 1938. 
Vol. 16—Sept. 4 to Dec. 25, 1935. Vol. 25—Sept. 7 to Dec. 28, 1938. 


Vol. 26—Jan. 4 to April 26, 1939. 
Vol. 27—May 3 to Aug. 30, 1939. 
Vol. 28—Sept. 6 to Dec. 27, 1939. 
Shipment will be made by express collect unless otherwise specified. 


Business News Publishing Co., 5229 Cass Ave., Detroit 


Supply 7 APPLICATION. . on 
" Us 5 Supply the EQUIPMEN 


No matter what the application may 
be... if it calls for comfort cooling, 
product cooling, air-conditioning, or 
commercial refrigeration... we can 


supply dependable equipment to fit 
the need. Write for details of our 


attractive distributors’ arrangement. 


YGENERAL REFRIGERATION CORPORATION 


M 
Dept. AC-1 Beloit, Wis., U.S. A. ODEL 153 


Water-cooled 


THIS IS HEADQUARTERS FOR THEM 


WRITE 
FOR 
CATALOG 


he ee DELCO 


If it’s coin vending coolers you want write Pelco. 
A variety of new advanced models in various 
sizes and types 1, 2 and 3 


to choose from. 


flavor selective. 
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Ted Glou, owner of Central Service 
Supply Co. and promoter of the 
“Central Service Carnival,” details the 
merits of the Master Service Manuals 


J.D. Merkle of Ranco goes through 
a description of his company’s prod- 
ucts for the benefit of two Syracuse 


George Clifford, Auburn; Sam Chio- 
do, Syracuse; Bill Soper, refrigeration 
engineer of Hotel Syracuse; hear 


ecg 
WE STARTER 
WITH Sc vate 


“ig 0 Si 


J. Victor Ellenberger, Troy, learns 
about Tecumseh compressors from C. 
L. Babin, Tecumseh representative. 


Service engineers met during the 
show to plan organization of a state 
association. Here are John Muller, 
president of Buffalo R.S.E.S.; Paul 
Cross, Syracuse; George Gardner, 


Cliff Grube of Mercoid (with pipe) 
talks controls with George Clifford, 
Auburn; L. S. Brown, Canton; and 


drews, 


to Emmett Sutherland, service man. 
In the background are August Ulbert 
of Alco Valve and Arthur Hohmeyer 
of Ranco. (Right) H. E. Reickelman, 


service men, A. Strait and P. Pondelly. 
(Right) Two Central Service charm- 
ers, Gerry Seib and Ruth Fish, helped 


Gordon Jones and Fran House of 
Mueller Brass explain the soldering 
contest they staged for service men. 


(Right) Charlie Rittling of Fedders in 
a discussion with Tom Kennedy, 
Onondaga Auto Parts, Frigidaire dis- 


manufacturers’ agent, Martin Frary, 
Watertown, N. Y., and Charles Mac- 
Arthur of Bush in the Bush exhibit 
at the show. (See story on page 13.) 


out at the “headquarters” booth, 
where News and Manuals were dis- 
played. The man is Alco’s Ulbert. 
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(Right) Visitors inspect Minneapolis- 
Honeywell equipment under the guid- 
ance of R. H. Perkins (extreme right). 


tributor in Syracuse, and Bill Fagin, 
engineer. Visitors evidenced real buy- 
ing interest in all displays. 


Schenectady; C. L. Bailey, Syracuse; 
Fred Cameron, Buffalo; Mrs. John 
Bush, who acted as secretary at the 
meeting; and Mr. Bush, Buffalo. 
(Right) Ed Kellie of American Injec- 


Ray Coonradt of Central Service, 
Syracuse. (Right) Weldon C. An- 
Syracuse service man, wins 


tor talks over oil separator problems 
with Arthur Snyder, service manager 
of Gould-Farmer, Syracuse G-E dis- 
tributor, and C. E. Sweet, Geneva 
refrigeration man. 
f 
’ 
— 


soldering 


Co. 
contest with a time of 10 minutes 
and 5 seconds. 


the Mueller Brass 


=" a 
~ ey 
Cae. 


phe ree - 
PBs = ~— ; < 4 


; WN ny PET Te Ua Ree } hi giliagee ee Ne I mae erat & Kgs Tavh 2 
wd Se ™~ es gf oF ”* a Pia / le? os - 
a F : 3 - / f ‘ : ; - 5 
} 7 ‘ 3 
Sie: ae J ees 
fees = eS | 
= ye : 
ot fi ; Ps 
iE j ic edger neminanetenegnemeanimaernsinamnsamomansianitiah 
4 j 
: e Sse . ; —_—$<_$_$_$_$_$_$_$_— 
_ Be eine a ! 
Sra aes : y pre 
ers age . fe 
| spas ' ss % 
: ft es) ; 2 % sa ¢ 
a eae: e : say ae a, ea ‘ae he : : 4 4 ee ee Ce Re Eee 
oe : Ny ga ei ee Beats yen Gis RRA EES 3 , : ES es ee I ae me ees Pee tao oe we Zi : : as Be el Ee 
vn { Pe a eae mo Wises) baie te “a _ bts ig EY er, at ie ae : SE Aopen ok yy, eee at ss é a x gees E ae 
ae aeeh eS Jie atarne seen rie. Jie eames | a ee P F ssi ” ia - ‘ieee ee 6 “ Bo a os oe = a arene * a wee ; : ae 2 : oe 
Pie hacen d ab Maitat ay ere “Wael eae aa Bee , sail - mga feet 3 ee ee aaa Soe Pao nae se (ity et ta # e Ye * ee 
i Srinberis Caen Me pee oe j oil ' 2 iu Scar Se ee deen” Sa : * ao pos ; 4 eo 
cee x eee pn ea eagle Sh ui “i 2 ie 7 ee ae Das 2h Gh at = P m_ os [3 ; P 
i haa (etc SF NRE, cat te 2H toe ee a = , % an, ies. <a es re oy to re a Ee i # F Py . 
S Bo a ? ees. ; ENO Coil 5 ea Pek + _— is ge uy 3 ; ie ee care Pare. “ a 2 a ipa eee ea f ‘ erie " 4 E oe 
<5 a aie AP tl tee Ate ee ae . ‘ i ‘ 7" ct See rote gt ieee oa Same Boas asa ; gS : P 4 
ia aoe ate sae cal oes P j , ” 1 ee a og op See Pie lf ee oe —. ae ‘ : . 4 é —— *% 
‘eee ae fi , oe * Le a - ek Le ae ot ae ae: he i a be. fe ieee. aie Cae f ee 4 
" aes 2 ip mY . 3 Gta Si, OE ig a oa iss s at ae : ; Fanti seems ae 
i, > ae 2 oe a ef. , ey a ef a eee ee x =F lemons s a’. fh eee a 
:). . ere ee ns ia , bi ora 7 ¥ ie ach MM Se SiN eRe {eee . seek Bs apie pee de ee 
fee ey i & bee, P P ™ in’ = Ba) a a = FN nae Per, & S22 eP 3 — dvainine gee man gs 
A ieee eee ae 5 a Ay P Z ee a, SRE ee eae diay ht SE oer ag ail aa Eee , = ek serrate | Bats. i 
: Foes P38 tae 4 aa 4 : We te Be ee Lc lL ae: eas 1 ai if es ibe ee? ge 53 peal ie areata aa 
es : ge | ee a Goer eee we ee ee ae ‘ase js EE) OO] eat eee Peas 
= <a : . ee Ee Be eee a, St ee ae : I 7 pe oa Dee AOS a 
ee ss: Bi aaa J >», ‘ a : aes: ine een aR oR eee So ier : - aos : ee : 
tinea gett i Bat ge Eee 2 ij a: ene ee sce an CD ie a eee, as ac a ~ rs th a ae 
: Petar ach ng T tte al : Fe + ae Eee , ; Ser eee nc ih eee 5 - ach See PS 
b> 9 a dees a | MBE fe te aoc) | gama” a Be = 2 eo eee : 3 a: ‘ ae sr 
re a foe é i/, ve fo ry 1 —. pee ie lle ih 9 ; , Lae Loe ee pot ee ey. ; ; 7 : Eee. : ‘ eae oy 
Ae ee : ip ed ie ‘4 ~ . . a cae oe, MR ee poe eet ‘a ; “a ‘ : ; 
tigate : : co f] g eh ae ’ ‘ Sa a ee. ees So ise eae | ee ae wis ces # - Bus ! : ef 
ee Sls, } a oe oe _———— a ae ; ae Seas oem Fro. nee art eo ee alee a OEMEN ile de WOERSED ee ss 
ae ae - ie a, ‘ie i iro, PS ig, ME, ee ne ere Te me a F : % = i eee a ee oh? uthot 3S ont ; BS 
. ee OS SI a oat Mahe aa — ES AGE Pete 2 Seine ait, aA oo gy bs An eR TT i aad ai me a. 
eas ey > j uy * ia Se oe as hE ellis , ‘vm ig ge _ ES aS Rie es ee eed eames SS a ' = 
te oy Bee ee ee ce - / 4 a ¢. ee ” da f i J (i ny Es 
5 ae ee ; na § GE ¥ 
Mate : Meer ge ) es ; an _ Ee 
‘i ne i ‘ Tego rie iis : oe: ee RE # 
tk J. a f i Par (iE ee > # , 
ae eee g Selage S ee ge” i 
iim fea meet 3 A ‘ ue ‘ BEE TS wee ae? : s 
eee ie : ys : -  y 4 2 
| ea ’ Pais a r ae eee Zi = 
ey a Wd ee eee ee ’ : a me Bae y oe 
i Sy hae, . Bo i Rg: = henge i : : “ V aia ‘ 
rare ¢ xe ‘ 4 in ling wo fe spo eetea se 3 : Le 
= eee ii ¢ Jt : ina mts So es ee ~2 ee  eaae (ager ee Sala ie fe s Q : es 
> we ep eo ee ee 0 ee ee 
me a Be ec ae se So | Bbeeeee lc 
coe Pe eae ae i ai, a se Ff i eg Om PP 
a ee ae Sates. et errr 2 Ce a eee be 8 ee : 
a a ie is ee 24 pola Bes AS bien ce ee P A % ; ees j Spe? Bees 3 Vdeies cea aaa P 2 se apes 
i Ta? oe & E Ey fee a tea % ig ete sie ae ee ae 3 ¢ 2 Ne a (ee 8 iia et ca oie eee 
ee opal 4 Se ere i ae + CO ts ae lead 2 Ee 
oe SD a 7 GRE gee Gh ee See es See, ea ee ge aa e.: ee ee 
a . REE ow : ae. = bh tenes 4 LOS ie Bee is |, gee 4 eS eee ae eas . 
ile pat es 3 Mare ee ee st 2 s 2 _ oe 
Pr ie ass ee eS eee ee ere ncemememmmmmen tne ; | I TS Sy, Cage ee fetes a ad My i * : | Bac og i eee Oe: 
ws Sey é i oa or Betti aes te 5 eee fae i ee ' oe oo 4 
: as j ET Ee ~ we %) Ghent oe ae a “is : y ee ae a ee 2 ne 2 5 
‘ Ee a ae as pce aro a a , SET. Polat Aa — 2 ee ete es eas 
E Ge eee ae Gre ee Z Lhe. ee ae ee wee 
: Pee ee ee ie tinsel Se yr re q. eS Si 4 at hes } ; ee ita © | 
; = a ae ee Se Te, = 1 “EO eas * 7 : oes oe le WEE 
: e ie See 0 Slee i = ¢ bo ee ? ; : ee é : fF ee i ce 
Fi, ; = mere: a 0 eee jee . ee ro Pe elie : : % oe ee oe od 
ie re i eet ae EN eee pak aN Ae ok SS A be Om te 
ie ae ed 3 > ae a. AF oe. 7 -—...% 
er ae a - eS a4 1 gg Ae or. ~ ae iF EON aes ee gle eatin 
; ay a ; : : si 5 ‘ " ti & - er a : a oe eas a a ge * ve aa 
_— fee  . go. i | a= i Wy aie ) 
* big we é é we Seats "i # ; Z a yy $ ie won ped: sh se 4 fs : * 3 _ ae Sua 
Bets Pie ithe 5s - aD oh ee eee Be i Sia pt. mre — .. . ; . ‘ re ee 
ie a Lo | ad pte a De ee ae llr . a fee 
é ; ‘ o Ae}. wae eager fie nati, oom gs if a rr Bake pees q 
Rees aM: _ . = iii LOPE ‘ j Bi : 4 Pes gine spe . “ a cos Ot he ogg, ae Me a i. a 4 : ] 
Be” fo, 
eee 
Sear 
Rg Coes te 
A cee 2 "Tess our & te # ~ 
& = or: Oy a Sane Ee f wef: - Go). es 6a ae Oe ee ae oR. Ne 
: fe Be iid — <a , : 2 os Me SS acl os : ao Saas Be iin Wei nee & ) 
? ae oS ea en ee ae Sted a , - é Ee. Bios age ° gga NO amy = Kissauie’ le ue be 
at F f . 3 : : vga. IN te ding Bs 
P L Am —P ¥ = dé a es, peas arn 3 q a bgt 
is re ort ‘ - a 4 es bi “2 ee seeps oe Se ied Fe ie aie E 3 he - 
eo aS; “ <gaieame: — ee ae é 2 ey ; ae j 4 . 
a $ ocltl € Nh a Bi a — ee ae : es . Rog 4 
i, : . es 3 4 ne OAR EES oP i 4 P i iota 5 ieee 4 py a 
= ; ' % Sad f é te é ; e mm : ar a ae 7 eet * be i g 
7 ae % Fi ea et ae sated rf : aes Pars Si & °, Be ee a 
: ’ i # Boe: ea) i ants Po ae e rs * seg) ® ‘ “i oe its Fas F a 4 
‘ eo : mad a : aes iss 4 2 ae it . ’ ‘a eS 
SU ; a. . i ; ar ; e ee an Pe >! 2 : ee eee es Ee | 
eres “a : ee aoe pe roe cae Ea /_ —-—C—ti<“ *SE ” 
— : i 7) ‘ “a gh . £2 Re be ? , . ah Se ieee ey Cm — 
ie Kl NY a a Rg Saat de ae glee eo ee ee) ‘Sei Vt “ z ~— 2a Dat ee : 2 §ea oy 
eee ne i) a bis ‘ee. ee. ee ———a UO ule, Sl Pe ae oe Ng sired = ee 
mee one hi 7..:°. ae i ae aes a i a, a aor? ia ae if ey ee i Elie: q . ; sie % fee a eo 
ee = WA SNS ; iy: oe ee 4 cf Gees | er ae i Se Ee a 2 eu : — 4 oe 
we : ie “a ™ i came * 4 ; : ae nk eo 3 ec. a Bk Ky ee ESSN eae ~ "4 eee eS RG peta 
2 “a 6h6UmUté<C~SSS Oe a ~ a eee, a a4 sap Nae 0h a = E 
bie ee es , aM Zo Ooi ee % H . va ‘hie é oe Ve aw Th tee qe RR ae 8 <a ee 
a see a \ eS it‘ —_+ © et . pee os ee i is vidio . eee 2 fa “sigs 
ee ir ew A \ Lay y we bie mikes i Pee . .F.. ; co | j : = eee oo @ ‘ Puss 
Gi \\i “hy pe oa eas ’ Ree, 
is ie oo ‘ : 
: 7 i} Wi Y 7 x shy iia Py 
ars ge. — d ; { F 1 - a 
ih ase ata Hal = 
os ee TA ‘ep onl 
ci 2) | 
eee DI: Wai ¥ J 
52 | aa: 4 te hha 
ee, vee Z ae 
OF alts } ¥ ee... 3 
3 F \ A a Ne eee 
Se Wy ere fo ge ee Ro ee ee - hy i. a 
ee A ~ .. 2a “uy Bs Ee Pye ° 3 Oe ee . ee Ee tage 2 po * 
; a ee mist ee aay ae ay { ae } ee aaa Pee Pe aes oe ae Pe, tl . Jf = ge Ce 
Sane a - ¥ io : se a call aati ae Z a - = ke ia wii Bata y : a 3 es 
hee ee sag ag eae  .... ie : ae o < Peres" geen 
a? ee :— are 8 7 i c —_——. 
oe . , _ Sea ee: i é , 58 s o, is ae . ies ; 2s a a - 4 SS a ae a # 2 . 
Ae te 7 ee ae cee. a Bs ‘ — ie Sal ac oa ie : a : eS Pr = fees 
fe» oy ae : ee e ons ee ats ee es Th: Wet Oe ie, ie ee iia cle 4 ee e adi "e, ie Fe 7 : = ia, ee 
ee Ve: 2 4 2" igs ie : aie el = 4 j Ba go kg eee ae ces ne ee a} >, gs _ 
4g ~ me : ; 3 _ ¥ rs : sae bdiniaasipsin, ‘ Peal Sora, ee : #o 7 gee rs: acne ae Be | Wee F i, _ tee 4 a fe oF 
aS a . ee er — of DEY Sigh oe age maen Ss ee. Ramo: No Ue ps 
ni pO aaa Se gne Lees —— abet. aya ee aan 2 ee ee a ¥ : 
a a eS ay Pat poe —-aehailtay ee (eA a : : Saas wae te ae i : mo 
ee ise: ns te aa Ve ee ON ae pe es Se. OR SN st 
bs a ep ea eS LOR hee Taeeee ee eo ne oN er a Cc 
ba ‘ 4 ee dae es hgh Tg? ee” i (e F i: ae Heer iar Site a —. <i ik Va eg ee oe ee sien 3 ee takes Ms 
* ee eC.) ane nee Or ate ee SR oe pone Bn) ete bi eee S ~ age ve Se ale - 2 
: ~ P. : 2257 See ee 4 Were tr i ty oa ioe as sce cl ¢ ad Peo = ae —  e ep va tee ae a 
. ee cd =. yt a jam Ne i oe eco se hoe £ a oe by Be Pe eh ie 2 a. Se eae ee 
* Ie . een Met Raed oc eae 3 ay ace Feet aa a, * 3 ae ce" ee ee ie P: MR ME Rg. See 
ie a ee TE a TANS SS a sata ncaa Pe (yh seen ae pisemaene 3 ae ee re ae cc 
ee ue ates 7 ee ee” Shas ea RE i ; 4 : Me: a | 7 oe g Beis ee <= 
ee ot ak a Re oT ities are Sa co eae we oN 
cdi, is : ae. Ce a ee ii — oS ee tr 
&, — m 
i qi 
; o 
1C; 
be 
‘ m 
3 eh cana aaa is 
es J . bs Os TT a eaaaaatiaae 
Eo x >a j oH Ras a Be : 
& : # La a ~~ v = e 4 . ie ‘ 5 a rl 2 
a ae ‘ ; . ABS Bee er ' ; : ; 
Be '" “ : : : ‘ ’ ; 
a ee aes, } 4 Bigs 4 itis gape 4 3 :.% * % x ie 
‘ ee d : Se = $ : E Pee . 
; es é @ = — | " : 
Pe * F \ . - @ ) : 
er & ee > = aes oe ee 
a . — ail 
— ae a - s “ee ie " % ‘ 
— a i ak iw : we ve B ; - t * 
ae Z a eh RS as : Ree 
7 . wind Shas a % 4 : ‘ 
% Bs ed = ~ ¥ a 
. vs a ee “hea | 
. . 9 oy igh er 
wine : ‘ J y “-_— — 
° -. ae “ae 
i = — TR 
= “ ‘ 
a a 
fe AUTonaTe REFRIGERATION || ox: ’ sa 
/ — 
ast a ‘ 4 - ; * ew = | 
ts "et aa 7 a 5 ‘ & i ee bs * | 
» oe Me a 4 % va _ Mane. 5: it 
> - Whe : 
AIR CONDITIONING a. ho ————l 
. ae . a : = ae , 
hes ane ee —— ig ae ’ 
= —_ 4 - ; gm 4 
me pre 2 . 2 as = 
, ve oe ' a a g ¢ ~ E : oe + oe "i 
‘ ae “sey = rs, on Dae, pies 
a - —— - 4 — { q 4 ‘ “$5 i ie. “i. . J 
20 Sa aaa ees ae ll a ae —iw pier: rs 7 . 1) me ; 
— we : “ : if Sm 
— : - ee ae | rs, ea % 
a > i ti sf P 
\ a : Betts co ae ne F < 
A 2 ee Pe “4 aire : 4 
- ; ie iia ete es i a ns 
a : a ver am . zi = " EE 
— , “sg 
, > , + | — A mg 
| eee? ae a.” y ; ety tg : 7 : 
4 ‘ : - a <€ ‘ 7 Pah S im Pe wl wid ae 4 f 
4 . ad 2 ae — a ee al a “ ‘ ' 
9 ee jot Lp - r ‘ 
_————— | , a ee a é 
: 
i” i! nS ame 1% ' rs 
aS pial terigeces ee : : ELAR SD ge Tee. “= 
Se I ak ‘r - se = 
" — PS ~ eis me i‘ > } erg » 
eta ign” oa Py ees ee 
a. » tus ‘ ‘ : Ss 
sad ‘ ——— 


n, 


as 
er 
S- 
va. 


1g 
es 


AIR CONDITIONING & REFRIGERATION NEWS, APRIL 3, 1940 13 


200 Servicemen Attend Two-Day ‘Carnival’ 
Staged By Syracuse Supplies Jobber 


SYRACUSE, N. Y.—Focal point 
for refrigeration and air conditioning 
interests in this area last week was 
the “Central Service Carnival,” a 
parts and supplies exhibition staged 
March 21 and 22 at Hotel Syracuse 
here by Central Service Supply Co., 
refrigeration supplies wholesaler with 
stores in Syracuse and Scranton, Pa. 

The show drew an attendance of 
some 200 from the territories in New 
York and Pennsylvania served by 
the firm’s two stores. In addition to 
the special displays set up by Cen- 
tral Service Supply Co., 13 manu- 
facturers had booths to display their 
products to the jobber’s customers. 


BUYING INTEREST SHOWN 


Visitors at the show displayed a 
lively interest in the displays of the 
new products in refrigeration and 
air conditioning. Service men, deal- 
ers, and distributors in attendance 
fired questions at the representatives 
of the different manufacturers to 
get first-hand information on the 
new equipment displayed. The in- 
terest ball was kept rolling by a 
number of special features, including 
door prizes, games, contests, and 
refreshments. 

In charge of the show was Theo- 
dore I. “‘Ted’”’ Glou, head of Central 
Service Supply Co. Mr. Glou was 
a one-man gang, greeting visitors, 
talking with customers, and acting 
as master of ceremonies for the 
special features. But it took a full 
staff to keep the action going 


Refrigeration Tubes 


THE AMERICAN BRASS | ( 
—«BRENCH SMALL TUBE BRANCH 
General Offices: Waterbury, Conn 


Looking for a 
TRAINED MAN? 


Call on the U.ELI. 
Placement Bureau for 
a trained, reliable, 
competent worker. For 
over 18 years U.E.I. 
trained men have been 
making good employees 
for all positions re- 
quiring technical 
knowledge or mechan- ¢ 
ical ability. Remem-¢ 
ber, the U.E.I. Place- 
ment Bureau Service 
is FREE to you and 
your prospective em- 
ployee. Try it. 


UTILITIES ENGINEERING INSTITUTE 


404 N. Wells St. Est. 1927 Chicago, Illinois 


Valves and Fittings 


Kerotest Manufacturing Co. 
; Pittsburgh, Pa. 


Sold Only Through Dealers 

Will Add to Your Income 
_ Quickly, Easily 

Write for Descriptive Folder 

SEbcSreeegawer Company. we. 


BUNDY TUBING 


Copper-Brazed Steel. Cop- i: 
per Coated Inside and — 
Out. Sizes: s" to %*” O.D. 
BUNDY TUBING CO., DETROIT 


toe ; SAP ea on i a3 a 


smoothly, and Mr. Glou had plenty 
of assistance from Ray Coonradt, 
Steve Golden, Jim Coonradt, Ruth 
Fish, Gerry Seib, and Harriet Borne- 
man from the Syracuse store, and 
Jack Glou from the Scranton store. 

An upturn in the refrigeration and 
air conditioning field was read into 
the activity at the show. Mr. Glou 
reported that visitors in many cases 
came to see and stayed to buy. The 
representatives of the manufacturers 
displaying at the show supported 
Mr. Glou’s contention that the show 
was a good indication of increased 
activity this year. 


SOLDERING CONTEST 


One of the most interesting fea- 
tures of the show was a soldering 
contest put on under the direction of 
Francis House of Mueller Brass Co. 
The contest was originated by a 
member of the Los Angeles chapter 
of R.S.E.S., and is designed to test 
the service man’s ability and speed 
in soldering copper tubing and con- 
nections. Contestants were supplied 
with tubing and connections and 
were required to connect and solder 
the tubing into a square. When the 
job was completed a charge of gas 
was run through the open end to 
test for leaks. Points were taken 
off for defects as set up in the rules. 

Winner of the contest was Weldon 
Andrews, service man from Syracuse, 
who completed the job in 10 minutes, 
and 5 seconds. 

On Thursday afternoon members 
of R.S.E.S. chapters in Syracuse, 
Buffalo, and Schenectady met to 
discuss plans for a state association. 
Meeting was in charge of John K. 
Bush, vice president of the Buffalo 
chapter. Prior to the business meet- 
ing, the group was addressed by 
Ted Glou, who assisted Mr. Bush in 
making preliminary arrangements. 


EXHIBITOR FIRMS 


Manufacturers which had displays 
at the show and their representatives 
were: Alco Valve Co., August Ulbert; 
Fedders Mfg. Co., C. L. Rittling; 
Virginia Smelting Co., John Eldridge; 
Tecumseh Products Co., C. L. Babin; 
Bush Mfg. Co., H. E. Reickelman and 
Charles MacArthur; American In- 
jector Co., Ed Kellie; Minneapolis- 
Honeywell, S. H. Perkins and Joseph 
Stevens; Mueller Brass Co., Francis 
House and Gordon Jones; Gilmer 
Belt Co., Earl Snyder; Mercoid Corp., 
Clifford Grube; Ranco, Inc., J. D. 
Merkle and Arthur Hohmeyer; 
Julien P. Friez Co., Maurice Esser; 
Bonney Forge & Tool Co., C. H. 
Macan. 


N. Y. Servicemen Move 
To Form State Group 


SYRACUSE, N. Y.—Representa- 
tives of the Syracuse, Buffalo, and 
Schenectady chapters of Refrigera- 
tion Service Engineers Society met 
in Syracuse last week to discuss 
means for forming a state associa- 
tion of the society. 

The meeting, held in conjunction 
with the _ refrigeration exhibition 
sponsored by Central Service Supply 
Co., refrigeration jobber in_ this 
territory, was chairmanned by John 
K. Bush, vice president of the Buffalo 
chapter of R.S.E.S. The preliminary 
plans for the meeting were worked 
out by Mr. Bush with the assistance 
of Theodore I. Glou of Central Serv- 
ice Supply Co. 

Representatives from the _ three 
chapters heard a proposed constitu- 
tion and by-laws for the state asso- 
ciation and voted to adopt both 
constitution and by-laws as the first 
step in forming the state group. 

Temporary officers for the state 
association were elected at the meet- 
ing. The officers elected were: Mr. 
Bush, president; H. A. Presett, Syra- 
cuse, first vice president; C. L. 
Bailey, Syracuse, second vice presi- 
dent; Paul R. Cross, Syracuse, trea- 
surer; E. W. Phillips, Rockaway 
Beach, L. I., sergeant-at-arms. Ernest 
C. Condon, Flushing, L. I., was 
elected director for members at 
large. 

According to Mr. Bush, the next 
step is an application for a state 
charter which will be made to the 
national association in the near 
future. It is expected that the New 
York State association will be formed 
permanently some time next fall. 


Ferro Enamel Co. Head 
Urges Hoover's Return 


To Presidency In “40 


CLEVELAND — Herbert Clark 
Hoover for next President of the 
United States—that is the theme of 
an editorial written by Robert A. 
Weaver, president of Ferro Enamel 
Corp., maker of porcelain enamel 
finishes, and appearing in that com- 
pany’s house organ, “The Enamelist,” 
which reaches some 3,200 executives 
connected with the manufacture of 
refrigerators, appliances, or other 
porcelain-enameled products. 


“History shows,’ Mr. Weaver 
points out, “that Herbert Hoover 
was the victim of a world wide 
depression. 


“Last year the Cleveland Trust 
‘Business Bulletin’ printed the fol- 
lowing: ‘It is disconcerting to find 
out from data published by the 
League of Nations that the volume 
of industrial production in _ this 
country in 1938 was a_ smaller 
percentage of 1929 than it was in 
any of the other countries for which 
complete statistics are compiled.’ 


“The chart explains itself. Using 
production in 1929 as 100, we find 
in ’38 that United States is 72.3, 
whereas Canada is 90, United King- 
dom, 115.7, Germany 126.2, Sweden 
146, etc.” 

To augment his own arguments 
in Mr. Hoover’s behalf, Mr. Weaver 
borrows from Jay Franklin, nation- 
ally known political observer and 
columnist, such statements as these: 


“If foreign affairs are to be our 
chief national preoccupation during 
the next few years, Mr. Hoover is 
the only Republican with the back- 
ground, training, and experience for 
the President of the United States. 


“If Jim Farley reckons that Mr. 
Hoover would be as easy to beat 
in 1940 as in 1932, he had better 
think again. Memory of the 1932 
crisis has faded, while Mr. Hoover’s 
familiarity with international affairs 
and his reputation for exporting 
humanitarianism (Belgium and Fin- 
land) would make him far from 
being a pushover.” 


Correction 


On page 7 of the March 6 issue 
of AIR CONDITIONING & REFRIGERA- 
TION NEWS, in a survey of Texas 
dealer opinion on 1940 refrigerator 
prices, one “Joe D. Payne” was stated 
to have been connected with the 
Beckett Electric Co., Dallas, and to 
have said that this firm is a “dealer 
for Norge, Frigidaire, and Servel 
refrigerators.” 

The Beckett Electric Co. is not a 
distributor or dealer for any of the 
above-mentioned makes of refriger- 
ators, and officials of the firm declare 
that Joe D. Payne is not connected 
with the Beckett Electric Co. 

“Joe D. Payne” was the name 
signed to the questionnaire which 
contained the above information, and 
which was used as part of the 
survey. 

Apparently “Joe” is the kind of 
feller who likes to have fun with 
questionnaires. 


283 Refrigerators Sold By 
Carolina Dealers In Jan. 


RALEIGH, N. C.—During the 
month of January, electrical appli- 
ance dealers in the territory served 
by Carolina Power & Light Co. sold 
283 household’ refrigerators, 238 
ranges, 65 water heaters. 


THE BUYER'S GUIDE 


@ Tyler dealers and distributors have an even 
bigger sales and profits advantage for 1940. The 
new Tyler line again steps ahead of the field with 
exclusive improvements, massive new beauty, and 
new models that open still wider sales fields. 
Tyler’s perfected Welded-Steel construction and 
Tyler’s standardized, large scale production cre- 
ate unmatchable values. With the Tyler line you'll 
find it easy to step up your volume and profits. 
Your territory may be open. Write or wire—today. 


TYLER FIXTURE CORP., Dept. E, NILES, MICH. 
New York Office: 601 W. 26th St. Boston Office: 683 Beacon St. 


——-__. WELDED STEEL FA (Mgchatoys 


YOU CAN COMPLETELY EQUIP 
MODERN FOOD STORES 


They can be equipped from A to Z with 
Sherer’s flexible line. It’s designed to meet today’s food 
merchandising problems. Sell refrigerators and compres- 
sors on one contract. Write for catalog and complete 
details. 


SHERER-GILLETT COMPANY + MARSHALL, MICH. 


Manufacturers of Refrigerated Display and Storage Equipment. 


CRISPERS, DEFRO 


tae 


See these and many 
more in our big catalog. 
Send for it. Remember, 
too, it lists more than 
15,000 service parts, the 


“hard to get” ones, too. 


WILSON SYSTEMS OF 
MILK-COOLING 


YOU CAN SELL Witson because Witson offers an 
exclusive LirE-TEsTED Cooler for every type of milk- 
cooling requirement. ... The VertI-Com cooler with the 
Rapip-CooLer AGITATOR uses the only efficient ice-bank 
method for extremely fast cooling of two 
milkings daily. The trouble-free agitator has 
one moving part, ball-bearing mounted. . .. ALL 
Witson CABINETS have a margin of reserve 
that means Lone Lire with a Minimum of 
service and cost. GET THE Facts about the 
Witson SysTEMS, THE CooLers THAT SELL. 


Tus Srx-Can Verti-Com Cooter witH Rapip- 
Cooter Acitator Witt Coot Six Cans or MILK 
NicHt AND MorNinc : 
Betow 50° 1n One Hour or Less 
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To Get Your’ 
FREE Copy 


See Your 
ALCO Jobber 
|| ALCO VALVE Co. 
2620 Big Bend Bivd.. St. Louis, Mo. 


Virginia Dealers Move 


ALEXANDRIA, Va.—Two local 
appliance dealers—Hinken & Son 
and Virginia Appliance & Service 
Co.—are moving to new locations 
here. 


A MODEL FOR EVERY NEED 


Widest variety of standard stock sizes 
and styles in the industry. 


The one-quality—all porcelain line.— 


Protected by 
Famous Fogel Lifetime Vision. 


Hundreds of successful dealers. 
Some territories still available. 


INQUIRE TODAY 


FOGEL 


» REFRIGERATOR CO 
I6‘t’ & Vine Sts., Ph 


—————— 
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GENUINE GRUNOW PARTS 


USE GENUINE CARRENE 
AND AVOID TROUBLE 


LOOK FOR OUR LABEL ON THE CAN 


Grunow Authorized Service, Inc. 
4313 Fullerton Ave., Chicago, Ill. 


THE HERMETIC STORY 


LARGE CITY CODES PERMIT COMMERCIAL HERMETIC INSTALLATIONS 
IN MANY CASES WHERE CONVENTIONAL UNITS ARE RULED OUT OR 
CAN BE INSTALLED ONLY AT GREAT EXPENSE. 


WRITE TODAY FOR FULL STORY 


TECUMSEH PRODUCTS CO., 


distributor: Refrigeration Supplies Co., Ltd., London, Ontario 


TECUMSEH, MICH. 


A tight system calls for. 


and refrigeration field... 


finished and they stay tight. 
Write for catalog covering com- 
plete listing of sizes and prices. 


VALVES -- TOOLS - CHARGING LINES 


FITTINGS THAT WILL STAY TIGHT 


MPERIAL & A. E. flared fittings have been set- 
ting a mighty fast pace in the air conditioning 
and their rapid accept. 
ance by installation and service men is based on 
results. Imperial fittings are tight when the job is 


IMPERIAL BRASS MFG. CO., 565 8. Racine Ave., Chicago 


IMPERIAL “fittings 


¢ FLOAT 


on a 


8. A.E. FLARED FITTINGS 


Brass forged nuts, tees, elbows 
and crosses — will not crack. 
Heavier and stronger than stand- 
ard—non-porous—no seepage or 
season cracking. Tees and el- 
bows have flats’ for wrench. 


DEHYDRATORS - STRAINERS 


Be Sure 


Products. 


that you sell the Industry’s leading Refrigeration 


They'll not only make you money, 


but they will win you satisfied customers that will come back again 


and again! 
in every item. 


Larkin Products won’t let you down because efficiency is built 


See Your Jobber or Write today for New Catalog 


Now... Air Cooled Tapping 
in PERLICK 


The complete new 1940 line 
Draw Dispensers now features 
units. Another point of 
this line that i recognized the leader! 
or without compressor, but with 
tapping equipment. 
refrigeration dealers! 


DIRECT DRAW DISPENSERS 


of Perlick Direct 
air cooled tapping 
superiority in favor of 
Sold with 
evaporator 
An ideal, extra-profit line for 


Units 


and 


Patent Pending 


One Group of Dallas 
Servicemen Organize; 
Others Will Watch 


(Concluded from Page 1, Column 3) 
to the organization by certain of 
the trade in Dallas was based on the 
fear that such an organization might 
serve as an opening wedge for a 
program of unionization of the serv- 
ice engineers in Dallas and their 
reduction to the level of “mere 
workmen.” 

The group sponsoring an organiza- 
tion claims a charter membership, 
either signed or promised, of between 
25 and 30 members, and is said to 
have written to the Refrigeration 
Service Engineers Society for recog- 
nition as Lone Star Chapter No. 1. 

Temporary officers elected are H. 
W. Cline, Southern Refrigeration Co., 
president; C. W. Barrown, an inde- 
pendent contractor, first vice presi- 
dent; T. J. Bond, Bond Refrigera- 
tion Co., second vice president; M. 
D. James, treasurer; and Miss Eliza- 
beth Bibb, Bibb Refrigeration Co., 
secretary. 

These officers were named to serve 
temporarily. First formal meeting 
of the group is scheduled for the 
first Monday in April. 

On motion of J. H. McDowell of 
Dallas Air Conditioning Co., the 
meeting voted to taboo as subject 
for discussion at any meetings of 
the group, any matters which were 
not obviously ones of educational or 
social association with the interests 
of the association. 

One of the fears expressed by the 
group which opposed the organiza- 
tion was that several of the other 
group had come to Dallas in recent 
years, and had held memberships in 
unions in other cities in which they 
had worked. 

A checkup on the group forming 
the Dallas society reveals that four 
or five of them, including Mr. Mc- 
Dowell, had held union cards, but 
were no longer active in the unions. 

The group opposing the society 
had met also last week and formed 
a loosely knit organization ‘purely 
voluntary” in nature and aimed to 
“provide an opportunity for meeting 
and exchanging experiences.” <A 
committee was named to meet this 
week to complete the plans for this 
organization, but whether the idea 
will be abandoned in view of the fact 
that another association has already 
been formed, has not as yet been 
made known. 


Move To Organize ASRE 
Section In Pittsburgh 


PITTSBURGH—Organization of a 
Pittsburgh section of American So- 
ciety of Refrigerating Engineers was 
the goal of a meeting held March 25 
in the Roosevelt hotel, to which all 
persons connected with branches of 
the refrigeration and air condition- 
ing field were invited. 

J. S. Forbes, president of Superior 
Valve & Fittings Co. and head of 
Refrigeration Equipment Manufac- 
turers Association, was chairman of 
the local meeting. He also spoke 
on “Refrigeration in Pittsburgh.” 

Other speakers included H. W. 
Reding, manager of the air condi- 
tioning division of Danforth Co., 
whose subject was “Experiences in 
Air Conditioning,’ and Prof. F. H. 
Stiening of University of Pittsburgh. 

George Q. Weddell, manager of 
York Ice Machinery Corp., and David 
L. Fiske, national secretary of 
A.S.R.E., led the general discussion 
which followed the talks. 


Refrigerator Exports Total 
5,542 Units In January 


WASHINGTON, D. C.— Exports 
of electric refrigerators during Jan- 
uary totaled 5,542 units with an 
estimated value of $455,902, the 
Bureau of Foreign and Domestic 
Commerce reports. This compares 
with exports of 6,319 units valued 
at $501,325 in the same month of 
1939. 

Exports of commercial refrigera- 
tors up to 1 ton totaled 731 units, 
valued at $95,395, as compared with 
1,127 units valued at $112,826 in 
January last year. Exports of re- 
frigerator parts dropped to a volume 
of $399,528, as compared with 
$453,025 last year. Air conditioning 


CLASSIFIED 
ADVERTISING 


REPLIES to advertisements with Box 
No. should be addressed to Air Condition- 
ing & Refrigeration News, 5229 Cass 
Ave., Detroit, Mich. 


POSITIONS WANTED 


POSITION WANTED by an air condi- 
tioning service engineer, who is willing 
to take a job in either air conditioning 
or refrigeration. I am a graduate of the 
Industrial Training Institute of Chicago. 
For further reference, write MR. UNO 
MAKI, Box 42, Zim, Minn. 


YOUNG MAN, I.T.I. graduate, wishes to 
get into the refrigeration or air condi- 
tioning industry. Willing to start at the 
bottom as a helper and at a small salary. 
Best references, very hard worker, have 
a car, willing to travel if necessary. 
STANLEY JURCZYK, 1717 Brevier Ave., 
Cleveland, Ohio. 


POSITIONS AVAILABLE 


THREE POSITIONS in leading tropical 
markets for single, adaptable and self- 
reliant men experienced in sales, applica- 
tion and service of self-contained air 
conditioners with % to 15 tons capacity. 
Initial salaries $3,000-$4,500. If of execu- 
tive type with these qualifications, send 
full particulars, in confidence, to WAYNE 
CLEMENS, REMINGTON AIR CONDI- 
TIONING COMPANY, 44 Beaver S&t., 
New York City. 


REPRESENTATIVE AVAILABLE 


MANUFACTURER’S REPRESENTATIVE 
calling on_ refrigeration jobbers and 
dealers in Detroit and Toledo areas 
handling well known low-side equipment 
is in position to handle another line. 
Correspondence kept strictly confidential. 
E. T. KLEE, 2008 West Grand Blvd., 
Detroit, Mich., Phone Tyler 4-8050. 


BUSINESS OPPORTUNITIES 


MY CLIENT, a_ retired 
manufacturer, desires to re-enter the 
refrigeration industry. He is interested 
in financing the manufacture of any 
worth while commodity related to refrig- 
eration or air conditioning, particularly 
the manufacture of items covered by 
patents or patents pending. Write: 
CHARLES PINCUS, Attorney, 9 E. 40th 
New York City. 


EQUIPMENT WANTED 


Street, 


refrigerator 


SPOT CASH paid for surplus refrigera- 
tion equipment such as compressors, 
motors, controls, fittings, copper tubing, 
shut-off valves, automatic water valves, 
special tools, etc., and all types complete 
units. No quantity too large. Send full 
particulars. W. W. JAMES, 1144 Ward 
Ave., Bronx, N. Y. 


WE SEEK TO purchase accumulated lots 
of trade-in boxes on yearly contract for 
cash, F.O.B. your warehouse. We will 
purchase these boxes whether running or 
not and will take all of your trade-ins. 
Act now to cover yourself on this year’s 
trade-in sales. We are also interested in 
purchasing for cash all types of refrig- 
erator accessories and parts. Write for 
details to the ASSOCIATED REFRIGER- 
ATOR PLANT, INC., 3028 W. Hunting 
Park Avenue, Philadelphia, Pa. 


WE BUY SURPLUS, discontinued stock 
of refrigeration parts, controls, gauges, 
expansion valves, valves, regulators, com- 
pressors, units, evaporators, belts, trays, 
hardware, fittings, motor parts, condens- 
ers, and motors. Submit quantity and 
price or send sample. ADAMS SUPPLY 
CO., 2074 Webster Ave., New York, N. Y. 


EQUIPMENT FOR SALE 


DEALERS AND SERVICEMEN—Offering 
Kelvinators, General Electrics, Westing- 
houses, Frigidaires, as is, as low as 
$10.00 each, guaranteed fully equipped. 
Frigidaire compressor units, all _ sizes, 
guaranteed in perfect condition. We have 
brand new boxes, all makes, at below 
dealers’ prices. Write for prices! 
LANDOR WAREHOUSE, INC., 53 East 
10th St., New York City. 


FOR SALE. A quantity of one ton air 
conditioning low-sides, completely equip- 
ped with Walnut, Mahogany, or modern 
cabinets, coils, fans, thermostatic expan- 
sion valves, etc. Suitable for multiple 
installation. Priced at $15.00 and $25.00. 
Brand new and original crates. Write: 
A. J. ASCH, JR., 3028 W. Hunting Park 
Ave., Philadelphia, Pa. 


BRAND NEW General Electric and 
Frigidaire units complete with pressure 
control: %, %4 and % Horse Power. New 
% and % Horse Power Frigidaire com- 
pressors. New % and % Horse Power 
General Electric bent over compressors. 
All brand new merchandise packed in 
individual cartons. GENERAL REFRIG- 
ERATORS CORP., 518 East 20th Street, 
New York City. 


REPAIR SERVICE 


FREE HERMETIC CATALOG complete 
with prices on refrigerator units, rebuild- 
ing and exchange service. General Elec- 
tric, Westinghouse, Majestic, Frigidaire 
and a complete stock of Grunow com- 
pressors and parts. Immediate shipment. 
For your copy specify catalog A. 
SERVICE PARTS COMPANY, 1101-3 
North 24th Avenue, Melrose Park, Illinois. 


CONTROL REPAIR service. Your con- 
trols repaired by expert mechanics, with 
special precision equipment. Supervised 
by graduate engineers. We stress per- 
fection and dependability before price. 
One year guarantee on domestic controls. 
Any bellows operated device repaired. 
HALECTRIC LABORATORY, 1793 Lake- 
view Road, Cleveland, Ohio. 


CONTROLS RECONDITIONED like new. 
Precision work by experts. “Years of 


Special prices in quantity lots. For 
further information write: UNITED RE- 
PAIR CO., INC., 342 W. 70th St., New 
York City. 


G. E. DR1—DR2—$27.00; Domestic West- 
inghouse $27.00; one year unconditional 
guarantee. Place order for any model 
G. E. or Westinghouse sealed unit. Ship- 
ment will be made from stock same day. 
Return old unit later. Our production 
line turns out completely rebuilt sealed 
units mechanically comparable to manu- 
facturer’s with replacement service in- 
ferior to none at prices that enable you 
to realize profit on resale. Send for 
Complete replacement’ schedule. REX 
REFRIGERATION SERVICE, INC., 2226 
S. State, Chicago, Il. 


PATENTS 


HAVE YOUR patent work done by a 
specialist. I have had more than 25 years’ 
experience in refrigeration engineering. 
Prompt searches and reports. Reasonable 
fees. H. R. VAN DEVENTER (ASRE), 
Patent Attorney, 342 Madison Avenue, 
New York City. 


ee NCE 
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CONDENSING 
UNITS 


Precision built for 
efficient operation. 


GALE PRODUCTS 
1635 Monmouth Blvd. Galesburg, Il. 


P E » f AUTOMATIC CONTROLS 
AND SWITCHES 
Protect the reputation of your product 


Write for Catalog 


PENN ELECTRIC SWITCH CO. 
GOSHEN, INDIANA 


EIN COILS 
PIPE COILS 


340 N Sacramento Blyd., Chicago 


Ado CASES 


Write for details of 

o this sensational new 

Ee = Bee \ ree || 100°. PORCELAIN 
— ee ae — 


Display Case line 


MIDWEST 
MEG. COMPANY 
Galesburg, Ilineis 


FATCOMPLETE LINE OF = 9 
BY COMMERCIAL REFRIGERATORS 
ay AND DISPLAY EQUIPMENTS 


cranes 
STEEL 


IDEAL SPEED coon 
Ideal Beer Cooler Co. 
2953 Easton Ave., St. Louis, Ma. 


The best shaft seal on 
the market -- an opinion 
universally conceded. 


See your jobber 


Rotary Seal Co., Chicago, Ill. 


TRADE MARK 


mS Satisfied Customers,” our motto. All work 
Write today to R m ue t "4 LI a K 8 R A SS C O . IN MILWAUKEE pape ig had exports totaling guaranteed for one year. Try us and be 
$29, uring the month. convinced of our wunexcelled service. 
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Ohio Locker Association Formed To 


Promote ‘Advancement of Industry’ 
Wide Range Program Launched To Educate Both 


Frozen Food Consumers & Plant Operators 


COLUMBUS, Ohio—Formation of 
the Ohio Frozen Food Locker Asso- 
ciation has been completed, and 30 
of the state’s 37 locker plants already 
have joined the organization as 
active members. Eight other firms 
and individuals in allied fields have 
been listed as associate members. 

Announced purpose of the associa- 
tion is “the advancement and im- 
provement of the frozen food locker 
industry by encouraging and foster- 
ing high ethical standards of uniform 
good business practice in the indus- 
try within the state, and cooperation 
of all members by the interchange 
of ideas and of business methods as 
a means of increasing the efficiency 
and usefulness of their plant facili- 
ties to the public in general.” 


OFFICERS ELECTED 


The following officers have been 
elected: L. G. Watson, Wooster Food 
Storage Corp., Wooster, president; 
G. G. Kenny, Highland Dairy Prod- 
ucts Co., Hillsboro, vice president; 
B. L. Mishey, City Ice & Fuel, Colum- 
bus, secretary-treasurer. 

In addition to the officers, these 
men were named to the association’s 
board of directors: H. C. Bowman, 


Producers Creamery Co., Celina; 
Claude Weaver, Weaver’s Clover 
Farm Store, Washington Court 


House; C. F. Werner, Jacob Werner 


— FREE! 16 pages of © 
practical information on 


Anaconda Copper 


Refrigeration 


ie 2ENCH SMALL TUE BRANC 
General Offices) Wate ry, Con 


Water pe — Filters 
Cafeteria — Industrial 


Commercial Remote 
Surge Tanks Pipe Coils 


Filtrine Mfg. Co., Brooklyn, N.Y. 


V-BELTS 
Silent, vibrationless, de- 
pendable, long-lasting. 


Powerful grip prevents 

slippage. A nearby dis- 

tributor corries a com- 

plete stock for applianc 
and machines. 


THE DAYTON RUBBER 
MFG. CO., DAYTON, OHIO 


MAYFLOWER 


Commercial Refrigeration 
Compressors 
made by 


Hardy Manufacturing Con, Inc. 
Ave., Dayton, 


~ 


ACME INDUSTRIES, ne 


JACKSON  — MicHIcan 
EVAPORATIVE ammonia. 
Freon CONDENSERS 


& Sons, Wapakoneta; R. E. Yauger, 
Crystal Ice & Storage Co., Kenton. 
Associate members of the associa- 
tion are: Armstrong Cork Products 
Co., Columbus, R. B. Breneman; 
Central Ohio Paper Co., Columbus; 
York Ice Machinery Corp., Colum- 
bus; York Ice Machinery Corp., 
Cleveland, C. J. Schurman; Johns- 
Manville Corp., Cleveland, Saul 
Smith; Department of Animal Hus- 
bandry, Ohio State University, Co- 
lumbus, Lawrence Kunkle; Frick & 
Co., Columbus; Union Service Corp., 
Columbus, Forrest Smith. 


OPENING GUN 


All lockermen in the state were 
invited to attend the group’s first 
meeting last January at Ohio State 
University. The invitation was ex- 
tended by Lawrence Kunkle of the 
school’s department of animal hus- 
bandry who acted as_ temporary 
chairman of the association until the 
election of officers. Mr. Kunkle, to- 
gether with the university’s extension 
department and numerous county 
agents, was instrumental in forming 
the group. 

Group promotion and consumer 
education will be undertaken under 
a wide range program directed by a 
committee yet to be appointed. 
First phase of this program is 
already under way, with a number 
of members using a _ cooperative 
promotion in which complimentary 
dishes of frozen foods are served at 
women’s club meetings, and at the 
meetings of such groups as_ the 
Grange, or Parent-Teachers associa- 
tions. Sometimes sample packages 
of frozen foods are_ distributed. 
Lecturers are provided, and a sound 
film is used to detail the merits of 
the locker storage idea. 


Emphasizing the fact that the 
association was formed to maintain 
high locker plant standards within 
the state, Secretary-Treasurer Mishey 
pointed out that in other sections 
many plants have been built which 
were poorly constructed and inade- 
quately serviced. 


COSTS IMPORTANT 


These conditions, he explained, 
have resulted in the ruinous cutting 
of rentals, in some cases. below 
operating costs, enable the opera- 
tors to get out from under their 
original investments. Many operators, 
he declared, do not know their actual 
costs of construction and operation. 
The association advocates a rental 
of $12 per year per locker. 


To further aid in the maintenance 
of high standards, Mr. Mishey said, 
the association will undertake to 
contact persons planning to enter the 
locker plant field in Ohio and induce 
them to talk with operators of 
established plants in order that these 
prospective operators may _ under- 
stand the requirements, costs, and 
limited profit possibilities of the 
business. It is hoped that this phase 
of the association’s activity will help 
to confine the new plants to high 


type operators and will reduce 
speculation. 
Location, name, and manager 


(where known) of each of the 37 
frozen food locker storage plants 
now operating in Ohio is given in 
the following list: 

Bellaire, Koehnline Ice & Storage 
Co., F. H. Wassmann; Bellefountaine, 
Frozen Food Locker Service, W. H. 
Barlup; Bellevue, City Ice & Fuel, 
Lloyd Eberly; Bowling Green, B. G. 
Zero Locker Co., Fred Karg; Bryan, 
Dove Ice Cream Co., Mrs. Ed Frap- 
pier. 

Celina, Producers Creamery Co., 
H. C. Bowman; Columbus, City Ice 
& Fuel, Roy R. Smith; Dayton, City 
Ice & Fuel, E. J. Doody; Delaware, 
City Ice & Fuel, George Marburger; 
Eaton, Flory Ice & Coal Co., Harry 
Flory. 

Fort Recovery, Farmers Equity 
Union Creamery Co., H. C. Pothast 
and Harry Wuebbelin; Greenville, 
Producers Creamery Co., Cheslie 
Bailey; Grove City, Haines Electric 
Co.; Groveport, City Ice & Fuel, 
G. W. Woerlein; Hillsboro, Highland 
Dairy Products, G. G. Kenny. 

Jamestown, Hyle’s Market & Cold 
Storage Co.; Kenton, Crystal Ice & 
Cold Storage, R. E. Yauger; Lima, 


Lima Ice & Fuel Co., H. W. Kesler; 
Marion, Marion Ice & Fuel, John 
Lockstead; Marysville, Asman & Co., 
W. C. Asman. 


Medina, Tibbett Ice Cream Co.; 
Mt. Gilead, Crystal Ice Co., C. C. 
Millard; Mt. Sterling, City Ice & 
Fuel, Russell Knapp; Newark, New- 
ark Ice & Coal, James Fullen; New- 
comerstown, Newcomerstown Pro- 
duce Co., R. H. Brumbach. 


New Lexington, W. A. Clouse Co., 
W. A. Clouse; Norwalk, Maple City 
Ice Co., W. V. Hipp; Piqua, Pioneer 
Electric Co., A. E. Halderman; San- 
dusky, City Ice & Fuel, Leo Missig. 


Sidney, Citizens’ Fuel & Ice Co., 
C. L. Mechling; Springfield, Hackett 
Fruit & Cold Storage, C. F. Kramer; 
Toledo, Toledo Food Lockers, E. W. 
Defries; Upper Sandusky, Upper 
Sandusky Cold Storage, Roy Little. 


Urbana, Urbana Food Lockers, 
Mr. Vernick; Wapakoneta, Werner’s 
Zero Locker (Jacob Werner & Sons), 
C. F. Werner; Washington Court 
House, Weaver’s Clover Farm Store, 
M. E. Weaver; Wooster, Wooster 
Community Food Storage Corp., 
L. G. Watson. 


Rapid Assembly Featured 
In New Durabilt Lockers 


AURORA, Ill.—Rapid “snap on” 
assembly requiring no bolts or nuts 
and reducing erection costs is 
claimed as the outstanding feature 
of the new line of “Lockerators,” or 
cold storage lockers, manufactured 
by Durabilt Steel Locker Co. 


These lockers are available in 
four different units—one with two 
drawers, one door type locker, a 
two door unit, and a three door unit. 
Drawer units are shipped set up, 
but ali other sections are shipped in 
knocked-down form ready for assem- 


bly. 
This assembly is said to be 
quickly and easily accomplished 


without the use of tools by merely 
snapping the various sections of 
each unit into place. Because of 
this method of assembly, all parts 
can be removed for cleaning or 
sterilizing at any time, and can be 
replaced just as simply as they were 
originally assembled. Furthermore, 
this can be done without disturbing 
adjacent storage compartments. 


The sectional or unitized nature of 
the line makes for extreme flexibility 
in arrangement, it is said. 


Finish of all units is baked-on 
synthetic enamel. On standard 
equipment, door frames are black, 
door and drawer fronts are white, 
and all other parts are gray. Other 
color combinations can be obtained 
on special order, however. 


Each locker is equipped with a 
turn-bolt type of lock, and each has 
its own polished nickel number 
plate with black-filled numerals. 


Cooperative Organized To 
Build Ala. Locker Plant 


THOMASVILLE, Ala. — Clark 
County’s newest enterprise is the 
Central Electric Refrigeration Co- 
operative, which was organized re- 
cently for the purpose of building 
a meat curing, cold storage, and 
frozen food locker plant in the 
vicinity of Grove Hill. Food lockers 
with about a 300-lb. capacity, will 
be constructed and rented to 200 
persons. 

James S. Pugh, of Grove Hill, is 
president of this corporation, and 
G. L. Whatley, of Whatley, is 
secretary-treasurer. 


St. Louis ASRE Hears 
William Goodman 


ST. LOUIS—Design and function 
of the Trane Turbo-Vacuum refrig- 
erating unit was outlined to mem- 
bers of the local section of American 
Society of Refrigerating Engineers 
at their March meeting in Hotel 
Chase by William Goodman, chief 
engineer of Trane Co. His talk was 
illustrated with lantern slides. 

A colored movie on “Freezing 
Citrus Juices” was shown through 
cooperation of California Consumers 
Corp. 


HyDroLoc Individual Lockers 


have the call. Many unusual advan- 
tages not found in others. 
Sold only thru distributors of 
refrigeration and insulation. 
Get our proposition 
Master Refrigerated Locker Systems, Inc. 
121 Main St. Sioux City, lowa 


PIONEER MANUFACTURERS 
OF EXTENDED SURFACE 


MINNEAPOLIS 


is 


Quay MINNESOTA 


give" 


increase the efficiency of the unit. 


Pacific Coast—Van D. 
Export: 


Clothier, 


ko BURNED - OUT 
COMPRESSOR 


BEARINGS with 
AMINCO OIL SEPARATORS 


There’s no need for burned-out compressor bearings. By 
installing an AMINCO Automatic Oil Separator, oil, which is 
mixed with refrigerant gases is automatically returned to the 
crankcase where it belongs and where it will do the most good. 


An AMINCO Oil Separator will also prevent oil logged evapora- 
tors, the formation of hard carbon and wax deposits, and will 


New extra heavy electrically welded steel shells withstand 
higher pressures without breakage or deformity. This feature 
is essential with “Freon” units. Insulated shells maintain gas 
pressures and avoid condensation. Sizes from %4 to 120 tons. 


AMERICAN INJECTOR CO. 


1015 E. 16th, Los Angeles 
Borg-Warner International Corp., 
310 S. Michigan Ave., Chicago, Il. 


™ Eye- Ful’’ Tower 


Merchandiser 
a: 
Handimeter 


«+. complete with 35 
most popular-sized 
belts...pays $13.92 


clear PROFIT ! 


Order it today! 
Make it Your “On- 
the-counter"F.H.P. 
Belt Department 


- 
BELTS 
FOR SMALL DRIVES. 


For details write to L. H. GILMER COMPAN y phGeacienin 


i 4 


KOC 


outstanding Koch Products in the complete 
line of Koch Commercial Refrigerator Cabinets. 
Write for details concerning open territories. 


REFRIGERATORS 
NORTH KANSAS CITY, MO. 


RANCO Has the Answers / 


for Your Replacement Problems; 


Plenty of “answers” —and they’re all correct! General Replace- 
ments for an exceptionally wide range of applications. And 
more Exact Replacements — far more — than you'll find 

any other line. 
Household and Commercial Control Replacements of charac- 


teristic Ranco dependability—built to save the time of 
service men—are ready for you now, at your jobber’s. 


RANCO Inc., Columbus, Ohio, U.S.A. 
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Conditioning of Test) Water Cooler and Room Conditioner Find Use In ‘Frozen Sleep’ Treatment \ 


Houses In Singapore 
May Open Market 


SINGAPORE—If the plan of the 
Singapore Improvement Trust to 
build four houses in Ridley Park 
with special specifications for air 
conditioning proves successful, it is 
considered likely that in 20 years 
there will be few houses here which 
are not air conditioned. 

The Trust plan gives the houses, 
which aré being built for the Trust’s 
staff, lower ceilings. A municipal 
committee acting under a ‘section of 
the municipal ordinance, has agreed 
to waive a building by-law stipulat- 
ing the minimum heights of the 
ground and upper floor stories. The 
regulation minimum heights of 10 
feet for the ground floor, and 9 feet 


—w_a|6|CU$L., ClO 


for the upper floor, were waived to Front and rear view of the liquid cooling mechanism used to effect 
9 feet and 8 feet 6 inches respec- “human hibernation” of cancer sufferers and dope addicts. 
tively. The problem of the houses 
being at variance with building a 
lations will have to further 4 . 
— G-E’s New Window Cooler Ww 
FLEXIBILITY A FEATURE Ye 
The air conditioned parts of the eo 
house will be the lounge, dining je 
room, servery, and kitchen, on the 
ground floor, and three bedrooms a 
and two dressing rooms on the top 
floor. In addition, the houses will th 
have servant’s quarters, garage, and ine 
a box room, while there will be a re 
loggia leading into the entrance hall, | 
laggy oanghtccsgee Rema (Above)—The converted water cooler in operation. (Below)—Nurse cn 
air conditioned at one time, or only checks the resistance thermometer. Against the wall is the room cooler 
one room. In cool weather the used to hold the room at 55 to 60° F. after the patient’s body : 
installation may be switched off, for temperature has been reduced to about 85 or 88° F. i 
the plans of construction provide ps 
for ample light and ventilation when Cit 
the air conditioning plant is not the 
required. sil 
This is an attempt to prove ‘that ein 
an air conditioned house will be put 
cheaper to build than an ordinary E ASY t L ARI hi G eff 
house, because of the smaller build- ( 
ing requirements. The cost of run- one 
ning the air conditioning plant will uae 
be met, it is contended, by the fewer You get it in WOLVERINE TUBING anc 
servants required for such small gui 
houses. Running costs of such an aE pla 
air conditioning plant, used ration- a = ar ————— ee : 
ally, should, it is stated, be between This '-hp. “plug-in” unit extends only 9 inches into the room, yet = WOLVERINE TUBE CO. DETROIT cit} 
$20 and $25 a month. It is believed is said to have a net cooling capacity of 5,000 B.t.u. per hour. | the 
that a saving of several thousand ne 
dollars will be made in the building “gu 
of fully air conditioned houses, as ‘oat 
seer" DEPENDABLE AIR CONDITIONING(45\0,,.2rolled | ° 
ceilinged buildings. 7 
siete ern rp ummm Rape AN - - wat 
E pe * ae Nt : is (C 


Bus Line To Condition 
114 Coaches By June 


ST. LOUIS—American Bus Lines, 
Inc., serving southwestern Illinois 


(i). i m/@ 2,000 Miles 
he |6 @ from Puerto 
Castilla ... 


and eastern Missouri, has announced 
that its 114 buses over the territory In Modern Air Conditioning : 
extending from Poplar Bluff to St. a 
Louis and east to Harrisburg, IIl., Storage Rooms Dependably “> 
will be completely air conditioned by controlled by A-P Valves ly 
the end of June. * j _ 
Each bus will use a %-hp. com- Banana Experts ripen this $32, 
pressor, with overhead coils to re- luscious golden fruit to a and 
place the former luggage-rack space. . ‘ pany 
Temperatures will be designed to uniformity and flavor rarely 1939 
keep the interior at a maximum of . i ‘ 
meg) maximum achieved in its own native In 
tropical jungle. ore 
Air Conditioning Code In Banana Ripening, as in all other applications of Air 1g 
ene . € 
Proposed In Lincoln Conditioning, DEPENDABLE A-P Valves offer the type of 1, 1 
careful, accurate control that makes these installations — 
LINCOLN, Neb.—A proposed code . i 
of regulations governing the design more profitable. eae 
and installation of air conditioning A-P DEPENDABILITY is demonstrated every day in 
equipment in this city has been sub- h . M 
mitted to the city council by the the complete line of A-P Ther- Se 
Lincoln Engineers Club. mostatic Expansion Valves, 


Dave Erickson, head of the city’s 
public improvements’ department, 
said his engineers had been studying 
this matter ever since the first air 
conditioning installation was made 
here, and that the council recognizes J - . 
the need for some sort of regulation. | A® ad a of, tle. 


| ids, 
Solenoids, Water Valves, New A-P repr —_ 


Pressure Regulating Valves, 
and the new A-P “TRAP-IT,” TRAPS IMPURITIES 
System-Protector against Im- . soi 


purities. ST 
A-P Thermostatic Ex i wnat 
Newcomer Valves are eveltabie in c refri; 
full range of capacities. Ac- dane: 
curate .. . Supersensitive ... E 
NEWARK, N. J.—T. & T. Refrig- Leakproot . . . Easy to In- lect 
eration Service, Inc., Frigidaire com- DEPENDABLE” >? ; f: ae) ae 
mercial dealer, has announced its - A-P Thermostatic 2 In Stock at Progressive Jobbers grou] 
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Union counties. the ¢ 
Commercial and _ residential air AUTOMATIC PRODUCTS COMPANY and \ 
conditioning jobs will be handled, MILWAUKEE ee sconsin it wa 
with emphasis on summer cooling ——— Export Department—100 Varick Street refrig 
<a for offices, stores, and restaurants. No. 270 New York, New York—U. S. A. more 
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